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A message from 
our Chair

2019 saw many positive changes in mission, vision and quality of cancer services in Cancer Council NT. 

The Board, in collaboration with the CEO, staff, stakeholders and long-term volunteers, developed our new 

Strategic Plan which outlines our focus areas for the coming 10 years. 

As part of the 2019 review, the Board worked with our new CEO to re-develop our Organisational Chart and 

expand our patient services in the Katherine and Alice Springs regions. The work undertaken in 2019 has 

positioned Cancer Council NT to increase the quality of services provided across the Northern Territory. Our 

new organisational focus has allowed for a more collaborative approach to service delivery with additional 

networks developed across our federation members, volunteer groups, sponsors and new partners.  Cancer 

Council NT is now in a position of expansion with additional Volunteer Advisory Groups to be setup in 

Darwin, Katherine and Alice Springs in 2020. 

As part of the Cancer Council Australia Federation we form part of a much larger organisation of Cancer 

Councils all over Australia, that are working and advocating for public health policy to ensure continued 

advancement in reducing the impact of cancer.  Under the Federation each member organisation provides 

a representative for the Cancer Council Australia Board. As Chair of the Cancer Council NT, I represent the 

Territory on the Cancer Council Australia Board and provide a voice on matters of equity versus equality, 

patient care and cancer research initiatives. In 2019 the Cancer Council Australia Board authorised a review 

of Cancer Council Australia and the Federation. The outcomes of that review will be provided by the end of 

2020 and it is anticipated that a stronger more flexible Federation will result. This 2019 Annual Report shows 

the significant work in cancer prevention, education and research undertaken by Cancer Council Australia 

as part of the Federation in their 2018/2019 financial year. As part of the Federation I continue to advocate 

for Territory cancer patients at the national level. 

Cancer Council NT, as part of that Federation, compliments this work within the Northern Territory and 

specific work has been undertaken in the 2019 calendar year to align Cancer Council NT service quality with 

the Federation. Networking with other state and territory partners and Cancer Council Australia directly 

has seen the Cancer Council NT, benefit with additional training and services received from Federation 

partners e.g. Human Resources and Cancer support and prevention training for new Cancer Council NT staff.  

In the Northern Territory, Cancer Council NT provides support, prevention education and advocacy, with 

much of our work involving our nurses providing one on one cancer support and assisting in practical 

matters like – Wig and prosthetic breast fittings, financial assistance and our pro bono legal service. In 

2019 we saw an increase in Cancer Support Services with our Transport to Treatment service hitting a 

milestone of over 35,158 KM’s for the year – equal to two and half trips around Australia!  Our Ostomy 

program provided ostomy services to over 250 clients, with 68 new ostomy clients in 2019.  One third of our 

ostomy clients live remotely, with our ostomy program delivering ostomy products to as far away as Yulara 

in Central Australia and through to Borroloola in the Gulf region. Our dedication to mission remains strong 

with over $1.25M dollars spent on patient Cancer Support, Prevention E,ducation and Health Promotion in 

the 2019 year. 

The Cancer Council NT 2019 financial year involved tidying up of reporting practice and process. Our 2018 

audited statement recommendations have now been fully implemented with the review and redevelopment 

of our policy and procedures, and a review of our financial governance procedures. In September 2019 

Cancer Council NT transferred accounting systems from MYOB to Xero. This provided a saving in annual 

licencing fees under ‘charities licencing’ and increased capacity for reporting by department. As part of this 

transfer the general ledger was tidied and realigned which will allow additional analysis reporting in the 

2020 year.   

Overall, 2019 was a very successful year for redevelopment of the Cancer Council NT mission and vision 

for the future and also in the delivery of our essential services to the NT community. None of these 

achievements would have been possible without the ongoing support and hard work of our staff, our 

dedicated volunteers and our sponsors. On behalf of the Board, I sincerely thank them all for their efforts.

I commend to you the 2019 Annual Report and Audited Statement of Accounts for the Cancer Council 

Northern Territory Incorporated (CCNT). 

Annette 
Burke
Chair, Cancer Council NT

Our 2019 Annual Report 
highlights our extensive 
work across the NT, in 
collaboration with our 
volunteers, sponsors and 
staff.
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Profiles of our Board members in 2019

Mrs Burke started her career as a foreign language teacher and has taught in various areas including Business and 

Communication. As Mayor of Palmerston from 1997 – 2007, Mrs Burke founded and chaired many different Committees and 

Boards, including Adopt-a-Park, Seniors’ Advisory Group, Beacon Foundation, Crime Prevention, Safe Communities and City 

Image. Mrs Burke is a Fellow of the Australian Rural leadership Foundation, Chair of CDU Foundation Board and Chair of the Top 

End Health Board with oversight of the 3 hospitals, mental health and primary health.

Mr Kar has been a radiation therapist for over 30 years and is currently the Practice Manager and Chief Radiation Therapist of NT 

Radiation Oncology, Alan Walker Cancer Care Centre, Royal Darwin Hospital. Mr Kar has also been a board member for the Medical 

Radiation Practitioners Board of Australia as well as the Chairman of Cancer Care Optimisation Group – the Department of Health 

NT.

Derek moved from Townsville to Darwin in 2016 to take up a partner position with KPMG.  Derek has more than 20 years’ 

experience in tax, audit, assurance and advisory services.  Derek’s young family have felt the impact of cancer when their then 

3-year-old was diagnosed with cancer.  This meant he had to leave his home in North Queensland with no notice and cope with 

the challenges of supporting a child and his family through this treatment and recovery phase.  His experience with that and his 

knowledge of the impact of cancer led him to wanting to make a contribution of his skills to the Cancer Council NT. 

Mr Luglietti studied law and business at Charles Darwin University but deferred to follow his passion for radio. This led him to a 

traineeship at Territory FM as a producer of the political current affairs talkback show. Through Mr Luglietti’s chat show he became 

aware of the work of Cancer Council NT. Mr Luglietti has worked as a media consultant for the Department of Health NT as well as 

the political media advisor at the Parliament House. Mr Luglietti currently looks after the media and communications for Senator 

Nova Peris OAM.

Mr Randazzo has worked in the banking industry for several years in various roles. Currently he is Director and Joint CEO of the 

family business, Randazzo Properties Pty Ltd. Mr Randazzo is also a board member for the Property Council Of Australia – NT 

Division and Darwin City Council – CBD Car Parking Advisory Committee. He has previously held a position on the Development 

Industry Reference Group and was a Darwin City Promotions director from 1998 to 2005.

Miss Halikos moved back to her hometown Darwin in 2015 upon completing her double degree in Arts and Law at Bond University. 

Miss Halikos worked in private practice as a legal practitioner specialising in commercial and estate law for several years before 

joining the family business, Halikos Group, as their in-house legal officer. Miss Halikos is also a committee member of the Northern 

Territory Young Lawyers and the Future Directions Committee of the Property Council of Australia.

Our Board oversees the strategic direction and policy-making activities of the Cancer Council NT. They meet six times each year and comprise 
individuals with direct consumer cancer experience, medical expertise, commercial, accounting and legal expertise.  Our Finance, Risk and Audit 
Committee (FRAC) is made up of three Board members who have specific experience in finance, audit and risk mitigation and governance. This 
committee meets quarterly and provides additional specialist support to the Board.  Cancer Council NT is a company limited by guarantee, 
incorporated under the Corporations Act 2001 and the Australian Charities and Not-for-Profits Commission Act 2012. 

Our Board is responsible for strategic decision and policy-making activities of Cancer Council NT. The 
Board comprises: 
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Our Board and Governance
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We won’t stop until cancer does.

How Cancer 
Council helps

Find out more about 
how we help and the 
impact we're making 
across Australia at 
impact.cancer.org.au

Prevention  
Preventing cancer before it has the chance to develop is one 
of the most effective paths to a future without it. We establish 
programs that encourage and empower Australians to lead 
healthier lives to help stop cancer before it starts.

Support  
We're here, with a comprehensive range of support services 
for all people, affected by all cancers, across every state and 
territory. Our services include practical and emotional support, 
information and counselling for every stage of a cancer journey.

Research  
We fund more cancer research than any other non-government 
organisation in Australia. Our discoveries unlock vital answers 
to understanding, preventing and treating cancer, as well as 
supporting those living with it. In 2018, thanks to the support 
of the community and our research partners, we invested over 
$58.3 million in world-class research
across Australia.

Advocacy  
Our advocacy is making cancer history. Working with our 
stakeholders, we advocate to change laws and policies to reduce 
cancer risks and improve cancer care. We act to define best 
practice diagnosis and treatment, and seek to ensure we can 
improve cancer outcomes for everyone.
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Our mission

Cancer 
Council
NT

Every minute
Every hour
Every day

we’re working with all 
Territorians to prevent 
cancer, create hope and 
help to save lives. 

Create Note: option 1 
– static

Cancer Council is Australia’s leading cancer charity and the only charity that works across every area of every cancer. We help people reduce 
their risk of cancer and get the right information, treatment and support from the point of diagnosis and beyond. 

Our vision is for a cancer free future and we work towards this every day, through funding research, delivering and promoting prevention 
programs, advocating for policy and system change and providing vital support to people affected by cancer. Cancer Council is active in every 
state and territory of Australia.

Cancer Council NT was born in 1979, after initially being part of Cancer Council South Australia, with the new branch of the organisation having 
its foundations in a demountable building in the Darwin CBD. After originally being known as the NT Anti-Cancer Council, the organisation 
changed its name to Cancer Council Northern Territory and moved to its current office in Casi House, Wanguri, in 1995. 

With offices now also situated in Katherine and Alice Springs, Cancer Council NT has delivered a broad range of cancer support services to 
patients and their families throughout the Northern Territory for 40 years. 

Fundraising and education have also played a vital role in the ongoing advocacy work of the organisation, with well-known events such as 
Daffodil Day and Relay for Life becoming cornerstones to Cancer Council NT’s branding and success. 

About us

Every minute,
Every hour,
Every day, 
we’re getting 
closer to a 
cancer free 
future.

Throughout the years Cancer Council NT has been supported by a dedicated group of volunteers and 
staff members.  Life Membership is awarded to a select group of dedicated people who have given a 
tremendous amount of support to Cancer Council NT.

Cancer Council NT’s Life Members include: 

• Irene Mellios 

• Romola Sebastian-Pillai

• Fran Wickes

• Helen Smith

• Marilyn Harvey
We would like to thank you all for your kindness, generosity and support throughout 2019 and look 
forward to working with you again in 2020.
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Strategic 
objectives
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Cancer never 
rests…

…so 
neither do 

we

1
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4
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To raise awareness of cancer and 
empower Territorians to reduce 
their cancer risk.

To expand and enhance 
the services offered to 
Territorians affected  by 
cancer, when they need it 
most.

To facilitate Territory-based 
research and to work with 
Territorians to change laws and 
policies to reduce cancer risks and 
improve cancer care.

To build the most highly 
regarded and  trusted brand 
for cancer advocacy, 
awareness, prevention and 
support services in the 
Northern Territory.

To optimise available 
resources for efficient 
and effective delivery 
against core strategic 
initiatives.

Awareness & 
prevention

Support 
services

Advocacy 
& 

research

Brand 
enhancement

Resourcing
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A message from 
our new CEO
Tanya Izod 
Chief Executive Officer

2019 has been a big year for Cancer Council NT. This was a year of review, of 

finding our place and redefining our mission and vision for the Cancer Council 

of the future. As a not-for-profit charity with up to 83% of our funding coming 

from community events and donations, our community supporters are crucial 

for our survival. All funds that we raise in the Northern Territory go directly to 

support programs for Territorians with cancer.  We also support families who in 

most cases are the primary carers for those living with cancer. 

In 2020 Cancer Council NT will reach its 40th anniversary – so 2019 was a year 

of reflection, a year of working through where we fit within the Territory cancer 

landscape.  Over the past 10 years there has been some phenomenal advances 

in cancer services within the Northern Territory, with the expansion of the Alan 

Walker Cancer Care Centre. No longer do patients and their families have to 

move interstate to obtain cancer treatment – often disenfranchised from all 

that is familiar and leaving family behind, sometimes for months at a time.  Now 

many cancer patients are treated in Darwin at the Alan Walker Cancer Care 

Centre and many families continue to care for them at home, knowing that 

medical help is only a few km’s away. 

Whilst these advances in cancer treatment were very much welcomed in the NT, 

it has provided a requirement for reflection on what the Cancer Council NT now 

provides Territorians; the relevance of our services and the need to review how 

our services compliment the services of Alan Walker. So, throughout 2019 we 

have reviewed each of our divisions, in particular our Cancer Support and Cancer 

Prevention divisions, with a view to ensuring that we are providing the most up 

to date and relevant cancer support and prevention services to cancer patients 

and their families across the Northern Territory.  

As part of this process we re-developed our organisational chart, reducing 

our management positions and placing a greater emphasis on ensuring that 

a greater portion of our funding is spent directly on regional patient cancer 

support services.  We re-aligned budget to create a new Cancer Nurse position 

in Alice Springs and a new Cancer Support officer in Katherine – increasing 

cancer support services in both those regions. Whilst recruitment in these 

regions can be particularly challenging - we continued to innovate in order to 

attract staff to live in these remote areas. Through innovative budgeting and 

recruitment strategies we now have a new Alice Springs Nurse and continue to 

negotiate the remodelling of the Katherine Cancer Support Services position. 

As part of our redevelopment of the Cancer Council NT, we also recognised 

that with a staff of only 13, we simply could not do everything ourselves 

and so we developed a new Volunteer Engagement strategy, headed by our 

Volunteer Coordinator. This change saw more volunteer hours completed in 

2019 then previous years. Our senior volunteers helped us to complete our new 

Strategic Plan which will take us through the next 10 years to 2030.  As part of 

the redevelopment of our new organisational chart, new Volunteer Advisory 

Committees were created, so that we might continue to learn and be guided 

by our long term volunteers, with all the corporate knowledge that they have 

gained over their 20 to 30 years volunteering with Cancer Council NT! 

As part of the review process we also reworked our suite of Policies and 

Procedures including Human Resources, OH&S, Operations etc, providing our 

Cancer is a life changing 
event; it brings people 
together and develops 
strength in families and 
individuals that they 
never knew they had.

staff clarity of systems and procedure. Our computer systems were upgraded in 

partnership with our new sponsorship partner Area9, new resources developed in 

partnership with our new sponsor Zip Print, and our new television advertisement 

marketed through a sponsorship arrangement with Channel 7.  Our sponsorship 

agreement with Lions Club Casuarina has substantially increased our SunSmart 

sunscreen awareness campaigns, with new sunscreen dispensers in Darwin, 

Katherine and Alice Springs and a new skin scanner system for SunSmart 

education training. 

2019 saw an increase in Fundraising initiatives with our Car Raffle sponsored 

by Suzuki/Darwin Motor Group in collaboration with the Mitchell Centre. Our 

dedicated staff and volunteers manned stalls throughout shopping centres and 

market stalls – selling raffle tickets all hours of the day and night. 

Our Relay for Life and Daffodil Day events were equally as impressive, with over 

500 people on the ground at Relay for Life and our Daffodil ladies doing us proud 

at over 20 Daffodil stalls across the Territory.  Again, our staff spent many a 

weekend walking the Waterfront and Mitchell street selling Daffodils – with a 

cheeky “would you like to buy a flower for the lady sir”?  How could they say no!  

The Cancer Council NT is extremely lucky to have a dedicated group of staff 

with such a passion for cancer prevention. Our mission is to support and care 

for Territory cancer patients and their families.  For us supporting a patient 

through their journey to wellness is a huge privilege and we understand what a life 

changing event the possibility of a cancer diagnosis is:  

• If it’s benign there’s the realisation of a ‘close call’; 

• If it’s malignant there’s the ‘where to from here’ and, ‘how are we all going 

to cope’

• And when in remission there’s the ‘what if it comes back’ - every 6, 12, 

24-month review. Families constantly watching for any signs of change and 

the fear is always there.

It’s a life changing event that can take survivors, thrivers and their family years 

to recover and the psychological strain alone is enormous.  That said, cancer also 

brings people together and develops strength in families and individuals that 

they never knew they had.  Every person who attends an event, volunteers on 

our programs and sponsors our work - becomes part of the fabric that supports 

patients and their families on their path to wellness.  There is no way that we could 

do this without our dedicated Volunteers, our sponsors, partner organisations and 

of course our staff! 

It’s wonderful to see such dedication to Cancer Council NT, and the ongoing 

support from the people of the Northern Territory. I hope you enjoy reading of 

the wonderful events, prevention strategies and support programs that Cancer 

Council NT delivered in 2019. 

Our mission is to prevent cancer, create hope and help save lives!  Throughout 

2019 we continued the fight against cancer in an unyielding belief that we can 

make patients’ lives better .... every minute, every hour, every day....  

Thank you for your support this year, please join us again in making 2020 even 

better! 
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At Cancer Council, we’re here every 
minute, every hour, every day for 
Australians affected by cancer.

Every day, we support people affected by 
cancer when they need it most, speak out 
on behalf of the community on cancer issues, 
empower people to reduce their cancer risk, 
and find new ways to better detect and 
treat cancer.

And we won’t stop doing 
this work for our community, 
until cancer stops.

As a charity, we rely on the generosity of the 
Australian community to continue our life-
saving work. Thanks to people like you, we're 
making great strides towards our vision of a 
cancer free future.

2018 
/19

CANCER COUNCIL 
HIGHLIGHTS

HERE ARE SOME OF THE WAYS 
WE HELPED LAST YEAR...

250,000
times

Our services were 
used over

by Australians affected by cancer, providing 
vital support when they need it most and 

making every stage of their cancer  
journey easier

You can find more information on how 
Cancer Council is making an impact at 
impact.cancer.org.au

 $10 million
from the federal government

We received

 to fund Australia’s first national bowel cancer 
screening campaign, increasing the number of 

people participating in the program

 across Australia along with our 
research partners, making us the 

largest non-government funder of 
research in Australia

$58.3 million
invested in research

Over
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however, this good news story masks some of the statistics that sit 

rates than the general population, and those from the poorest parts 

the richest. If you live in regional or remote Australia or have a cancer 
type with limited treatment options, you are also more likely to have a 
poorer cancer outcome. 

has equal access to optimal treatment and care. We are seeking to 
understand the causes of these outcome disparities and continuing 

social media, with Government and at conferences. 

pocket costs for diagnosis and treatment.

Our Standard for Informed Financial Consent, developed with and 

Council picture and the work done across the Cancer Council 
federation. 

During 2018, Cancer Council support services were used over 
250,000 times, 2 million Aussie kids were protected from UV 
through the SunSmart Schools program and Cancer Council, along 
with our research partners, contributed over $58.3m to world-
class cancer research. 

continued interest and support of our work.

Prof. 
Sanchia Aranda
CEO, Cancer Council Australia

This year my remarks focus on the goal of 
improving survival from cancer. The earlier ““

A message from 
our CEO

I am pleased to provide an update on Cancer Council Australia’s work 

we are making towards our vision of a cancer free future. 

reducing the incidence of cancer, improving survival from cancer and 

cancer. We know one of the most effective ways to improve survival is 

In more recent years we called on Government to complete the full 

announced that Cancer Council Australia would receive a $10 million 
grant to run Australia’s first ever national mass media campaign 
to promote bowel cancer screening. 

to improve survival. Our national landmark campaign rolled out 

cultural communities. 

to a massive $19 million in media value. Our ask to Government is to 

potential of this important national screening program to save lives.  

A message from CCA
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Australia has one of the world’s highest 

our advocacy, research and prevention 

provides a free and simple home test to 

was increased to 6 in 10, around 84,000 lives 

In January, the Australian Government 
committed $10 million funding to Cancer 
Council Australia to run the first national 
mass media campaign to encourage more 

digital and community advertising, which 

mentions and social media engagement with 

strategy to support health professionals 
to encourage their patients to do the test, 

general practices and a video promoting the 

We also developed campaigns targeted 
to communities with lower screening 

people who speak a language other than 
English at home. With the Menzies School 

We also produced targeted messages in 
Cantonese, Mandarin, Italian, Greek and 

cancer during the campaign period, potentially 

participation rates are still low, particularly 

Ongoing promotion of the program and 
the importance of doing this simple test is 
essential, so Cancer Council continues to 

awareness campaign could prompt over 
one million Australians to participate in the 

The free 
program 

 
lives in 
the next “
“

How we are helping Australians reduce their 
cancer risk – and helping detect it sooner

PREVENTION HIGHLIGHTS FROM 2018/19

without it. Our prevention initiatives educate and inform Australians 
so they can understand cancer risks. We also educate our community 
on the importance of early detection.

Australian take action that we know helps to prevent cancer, 

to Cancer Council awareness campaigns, education programs 

 
http://bit.ly/bowelcancerprevention

Continuing our work 
to make bowel cancer 
history
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Skin cancer is one of the most preventable 
cancers, yet almost 2,000 Australians lose 
their lives to it each year.
 
Most skin cancers are caused by overexposure 
to radiation. So for over four decades, 
Cancer Council has been working to change 
sun protection attitudes and behaviours 
to reduce skin cancer cases and deaths. 
The good news is the tide is turning; with 
melanoma rates in Australians under 40 
dropping – a great outcome that experts 
say is largely thanks to Cancer Council's 
pioneering education, awareness and 
research programs.  

But there is still much work to be done. 
Each year, Cancer Council partners with the 
Australasian College of Dermatologists in 
promoting National Skin Cancer Action Week 
to focus national attention on skin cancer 
prevention and early detection. In 2018 we 
released new research that showed messages 
about the dangers of tanning are not getting 
through to Aussie teens, with nearly 40 per 
cent of teens saying they like to get a tan and 
62 per cent saying their friends think a tan is 
a good thing. While the proportion of teens 
who prefer a tan has dropped since 2003, 
this rate has stalled since 2013 – highlighting 
the need for the Federal Government to 
renew investment in a national skin cancer 
prevention campaign. Cancer Council and 
the Australasian College of Dermatologists 
issued a reminder about the dangers of 
tanning and encouraged young people to 

“#OwnYourTone” and protect their skin from 
UV radiation. Our media promotion during 
the week generated over 360 pieces of 
coverage and social media activity reached 
over 440,000 Australians.  

Sunscreen use is one of five important 
ways of reducing the risk of skin cancer 
(together with seeking shade, wearing a 
hat, covering up with clothing and wearing 
sunglasses). To help people understand 
how and when sunscreen should be used 
daily, we worked with QIMR Berghofer, the 
Australasian College of Dermatologists and 
the Public Health Association of Australia to 
develop new recommendations, released in 
January 2019. The new guidelines recommend 
that Australians apply sunscreen daily 
as a part of their morning when the UV is 
expected to reach three or above, even if 
they aren’t planning on spending the day 
outdoors. These new recommendations will 
help Australians protect themselves from 
incidental sun damage.

Underpinning Cancer Council’s national skin 
cancer prevention efforts is Cancer Council’s 
successful National SunSmart Schools 
and Early Childhood program, which today 
protects over 2 million Australian children 
across the country. The program encourages 
children to protect their skin when outdoors, 
and helps schools and early childhood centres 
to provide protective environments and 
support sun protection behaviours.

Increasing awareness 
and education to prevent 
skin cancer

This year we created a video to explain and 
promote our National SunSmart Schools 
Program, thanking Australians for their 
support of our work and encouraging all 
schools to join. 
You can watch the video here
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that Australians apply sunscreen daily 
as a part of their morning when the UV is 
expected to reach three or above, even if 
they aren’t planning on spending the day 
outdoors. These new recommendations will 
help Australians protect themselves from 
incidental sun damage.

Underpinning Cancer Council’s national skin 
cancer prevention efforts is Cancer Council’s 
successful National SunSmart Schools 
and Early Childhood program, which today 
protects over 2 million Australian children 
across the country. The program encourages 
children to protect their skin when outdoors, 
and helps schools and early childhood centres 
to provide protective environments and 
support sun protection behaviours.

Increasing awareness 
and education to prevent 
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This year we created a video to explain and 
promote our National SunSmart Schools 
Program, thanking Australians for their 
support of our work and encouraging all 
schools to join. 
You can watch the video here
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Reducing workplace 
cancer risks

Optimising breast cancer 
detection and screening

Research shows around 5,000 cancer cases 
each year in Australia are due to exposure 
to risk factors in the workplace. Cancer 
Council’s kNOw Workplace Cancer project 
was established in October 2016 to protect 
Australian workers through research, 
education and workplace policy change. 
The project is guided by our Occupational 
and Environmental Cancer Committee and 
coordinated by Cancer Council Western 
Australia.

In 2018-19 activities aimed at increasing 
awareness and knowledge of occupational 
cancers included the launch of a GP 
education module, presentations to 
community and health professionals, 
and distribution of thousands of resource 
flyers at Occupational Health and Safety 
events across Australia. In partnership 
with Target Tradies, which provided pro 
bono installation and media space, we 
placed 630 posters about the risks of 
diesel engine exhaust fumes in sites across 
Australia. We also made submissions to 
Safe Work Australia consultations related 
to carcinogens in workplaces, encouraging 
policy and regulatory change to protect 
Australian workers.

Breast cancer remains the most common cancer in women in Australia 
(apart from non-melanoma skin cancer) and causes thousands of 
deaths each year. The earlier breast cancer is found, the better the 
chance of survival.

Australia’s national breast screening program was established to 
detect breast cancer early. Some women at higher, or lower, risk of 
breast cancer may need different screening tests, or to test more 
or less often, to get accurate results and the most appropriate 
treatment.

The Australian Government Department of Health has funded 
Cancer Council to explore options for personalised approaches to 
breast cancer screening in Australia. In 2018-19 we looked at the 

international evidence and current clinical activity in Australia 
to identify ways to personalise screening to individual women’s 
circumstances. Our work aims to make the national breast screening 
program even more effective, for all women.

The earlier breast cancer is found, 
the better the chance of survival

Survival
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Encouraging physical 
activity and healthy eating 
to reduce cancer risk

Maintaining a healthy weight and diet, as 
well as physical activity, can significantly 
reduce our cancer risk. Across the country 
Cancer Council is working to inform and 
empower Australians to make changes that 
could prevent thousands of cancer cases and 
deaths each year.

We’ve formed and joined important 
partnerships and alliances, like the 
internationally recognised Australian 
Chronic Disease Prevention Alliance (ACDPA), 
to drive policy change to address risk factors 
for chronic disease, particularly obesity, poor 
diet and physical inactivity. We also promote 
information and develop programs, like 
LiveLighter, (driven by Cancer Council WA and 
Cancer Council Victoria), to help people eat 
well, become physically active and maintain 
a healthy weight to reduce their risk of cancer. 

On World Cancer Day in February 2019 we 
released Cancer Council Australia funded 
research that showed over 200,000 cancer 
cases could be avoided in Australia over 
the next 25 years if all adults maintained a 
healthy weight and met the physical activity 
guidelines for cancer prevention. 

With more than two thirds of adults 
considered overweight or obese and nearly 
half insufficiently active, we called on 
the Government to take action to help 
Australians live a healthier lifestyle. 

All  sides of politics need to recognise their 
responsibility to help protect children from 
mass marketing of junk food; improve the 
Health Star Rating (HSR) food labelling 
system to provide simpler, more informed 
choices to consumers; and promote more 
public education about the benefits of good 
nutrition and exercise. We welcomed an 
improvement to the HSR system announced 
by the Australian and New Zealand 
governments this year that will help people 
make more informed choices when choosing 
packaged foods and drinks. The change will 
mean that foods will only receive a star rating 
based on the product "as sold” rather than 
"as prepared"; a loophole that had allowed 
food companies to mislead consumers.

Encouraging physical 
activity and healthy eating 
to reduce cancer risk

Maintaining a healthy weight and diet, as 
well as physical activity, can significantly 
reduce our cancer risk. Across the country 
Cancer Council is working to inform and 
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Chronic Disease Prevention Alliance (ACDPA), 
to drive policy change to address risk factors 
for chronic disease, particularly obesity, poor 
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information and develop programs, like 
LiveLighter, (driven by Cancer Council WA and 
Cancer Council Victoria), to help people eat 
well, become physically active and maintain 
a healthy weight to reduce their risk of cancer. 

On World Cancer Day in February 2019 we 
released Cancer Council Australia funded 
research that showed over 200,000 cancer 
cases could be avoided in Australia over 
the next 25 years if all adults maintained a 
healthy weight and met the physical activity 
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With more than two thirds of adults 
considered overweight or obese and nearly 
half insufficiently active, we called on 
the Government to take action to help 
Australians live a healthier lifestyle. 

All  sides of politics need to recognise their 
responsibility to help protect children from 
mass marketing of junk food; improve the 
Health Star Rating (HSR) food labelling 
system to provide simpler, more informed 
choices to consumers; and promote more 
public education about the benefits of good 
nutrition and exercise. We welcomed an 
improvement to the HSR system announced 
by the Australian and New Zealand 
governments this year that will help people 
make more informed choices when choosing 
packaged foods and drinks. The change will 
mean that foods will only receive a star rating 
based on the product "as sold” rather than 
"as prepared"; a loophole that had allowed 
food companies to mislead consumers.
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Cervical cancer rates have plummeted 
in Australia since our national screening 
program began in 1991. Now, following the 
success of the Human Papilloma Virus (HPV) 
vaccination program and transition to HPV 
testing in the national screening program, 
Australia is set to become the first country 
in the world to eliminate cervical cancer as a 
public health issue.

Research from Cancer Council NSW published 
in September showed that if vaccination and 
screening coverage are maintained at current 
rates, cervical cancer rates will drop below 
4 in 100,000 by 2035, potentially making 
Australia the first country to eliminate 
cervical cancer as a public health problem. 
Cancer Council NSW’s research team is 
working with the World Health Organisation 
to support efforts to scale up HPV vaccination 
and cervical screening to reduce deaths from 
cervical cancer globally.

Leading the global 
effort to eliminate 
cervical cancer

Urging action to 
reduce smoking uptake 
and deaths

Cancer Council continues to remind 
Australians of the danger of smoking and 
provide them with the support to quit. Today, 
Australian smoking rates remain their lowest 
on record at under 13 per cent. Yet tobacco 
smoking is still more likely to cause cancer 
death than any other preventable risk factor.

In April, Cancer Council NSW published 
research showing 100,000 lung cancer deaths 
could be avoided this century if smoking rates 
are reduced to 10 per cent by 2025; (200,000 
deaths would be prevented if rates get down 
to 5 per cent). With a number of other cancer 
types and health conditions caused by 
tobacco, these figures represent just the tip 
of the iceberg when it comes to the lifesaving 
potential of reducing smoking rates. 

The good news from the study was that 
previous tobacco control measures 
introduced since 1956, including tobacco 
taxation, plain packaging, smoke-free 
legislation, mass media campaigns and 

restrictions on advertising have already saved 
almost 79,000 people from dying from a 
preventable lung cancer. 

However, recently the decline in smoking 
rates has slowed. Cancer Council Australia 
used these latest research results to reiterate 
our calls for a national comprehensive 
tobacco control strategy that includes hard-
hitting anti-tobacco ads and new laws to 
regulate product design and ingredients to 
stop the tobacco industry finding new ways 
to entice young smokers.

New research this year showing smoking 
causes $388 billion in long-term productivity 
losses in Australia was an urgent wake-up call 
to the Federal Government to invest in anti-
smoking mass media campaigns again, and 
showed the economic benefits would be even 
greater than we thought.

On World No Tobacco Day in 2019 (31 May) 
we called on Australia’s governments to 

take action to protect young people from 
tobacco industry influence, following data 
that showed a worrying increase in the use 
of roll-your-own (RYO) tobacco by teens. The 
latest Australian Secondary Students' Alcohol 
and Drug (ASSAD) survey found that while 
the number of teens who had never smoked 
had increased from 77 per cent in 2011 to 
82 per cent, most students who had smoked 
in the past month had used RYO tobacco at 
some time. We urged the Federal Government 
to take further action to prevent smoking 
uptake by young people and counter tobacco 
marketing strategies, including ensuring 
that RYO tobacco cannot be sold in pouches 
smaller than 30 grams. 

Cancer Council partnered with the UICC to 
produce a short film to advocate for global 
action to eliminate cervical cancer. The film 
was launched at the UN High Level Meeting 
on NCDs in September, at the World Cancer 
Congress and the International Papilloma 
Virus conference in October 2018.  

We are now working with our video partner, 
Moonshine, to secure funding to create a 
feature documentary and global moving picture 
advocacy campaign to support countries to 
make step change against cervical cancer. 

 Watch the video at bit.ly/
globalaction4cervicalcancer

You can also find out more about how Cancer 
Council research is putting Australia on track 
to eliminate cervical cancer at  
http://bit.ly/eliminatingcervicalcancer

Read more about how Cancer Council 
research has helped Australia lead the world 
in tobacco control at impact.cancer.org.au/
leadingtobaccocontrol
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“One in three cancer cases can be prevented 
through healthier lifestyle choices.”

Did you know
• Eating a fibre rich diet including 5 serves of vegetables a day can help prevent 1 in 6 bowel
  cancers. 

• Alcohol is proven to increase your risk of 7 different types of cancer including mouth, throat, 
  oesophagus, stomach, bowel, liver and breast

• Smoking still causes 1 in 5 of all cancer deaths

• The Top End’s UV rating is always at extreme and Territorians should always wear sunscreen, a hat 
  and sun protection – even on cloudy days. 

Public Health Committees:

•     National Skin Cancer Committee 

•     National SunSmart Schools and Early     
       learning working group committee 

•     Nutrition and Physical Activity Committee 

•     National Tackling Tobacco    
       Implementation Group 

Cancer Council NT
Prevention Report
Cancer Council NT’s awareness campaigns, 
education programs, advocacy initiatives, 
and resources have improved the quality 
of life in countless cancer cases across the 
Northern Territory – and we are dedicated 
to supporting research and seeking policy 
change and programs that can prevent 
even more. We provide presentations which 
take the time to truly engage people from 
all backgrounds, use simple accessible 
language, and are conscious and respectful 
of cultural practices and beliefs. We have a 
unique opportunity in the Territory to make 
a meaningful difference to Indigenous and 
culturally diverse groups, who have limited 
familiarity with modern screening and 
prevention practices. 

Cancer Council NT provides information and 
support to help Territorians reduce their risk 
of cancer by taking action that we know helps 
prevent cancer. We work within the 7 action 
areas of the Cancer Prevention Framework:  

1. Quitting smoking, 

2. Being SunSmart, 

3. Eating well, 

4. Maintaining a healthy weight

 5. Limiting alcohol intake 

6. Being physically active and 

7. Participating in Australia’s National 
Screening Programs for Bowel, Breast and 
Cervical Cancer.  

Our Cancer Prevention Coordinator Sharina 
Nogot, participates in a number of National 
Cancer Council Committees. Involvement 
in such groups gives us an opportunity to 
advocate for Territorians in reducing their 
risk of cancer within the local context and 
provides the opportunity to ensure that 
our services and programs are current 
and aligned with evidence based national 
cancer control policy. Cancer Council NT is 
represented on a number of national Cancer 
Council Advisory committees which comprise 
experts in all facets of the cancer prevention 
policy framework. 

Public Health Committees:

•     National Skin Cancer Committee 

•     National SunSmart Schools and Early     
       learning working group committee 

•     Nutrition and Physical Activity Committee 

•     National Tackling Tobacco    
       Implementation Group 
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Over

9,159 
people received awareness 
and education on cancer 
prevention in workplaces 
and schools throughout the 
Territory.

A

33% 
increase on the prevention 
reach of 2018

Cancer Council NT provides free support, 
resources and guidance to SunSmart Schools 
and early childhood centres to develop and 
implement their Sun Safety Policy, as well as 
opportunities to regularly review their policy 
against best practice guidelines. It provides 
them with peace of mind that their policy and 
procedures in relation to sun protection are 
correct and up to date. 

Investing in the 
Territories
future

High Sun Exposure in the first 10 years of 
life - when children are at early childhood 
centres and school, greatly increases risk of 
skin cancer later in life. Most skin cancers 
can be prevented, and schools and early 
childhood centres have a vital role in ensuring 
children are protected from UV radiation.  
This is where the Cancer Council NT Sunsmart 
program protects our Territory children. The 
National SunSmart Program is a skin cancer 
prevent program that supports schools and 
early childhood centres to teach children 
about exposure to UV radiation and therefore 
reduces their risk of skin cancer later in 
life.  The program aims to create a SunSafe 
environment by increasing the proportion 
of staff, children and families adopting sun 
protection measures by increasing their 
awareness of skin cancer and maintaining 
their commitment to sun protection.

In 2019

23
new Schools and Early 
Childhood Centres entered the 
SunSmart program, educating 
and protecting Territory 
children from UV exposure 
through the SunSmart 
Program. 

Helping Australians 
to be SunSmart

Improving melanoma 
management

Skin cancer is one of the most preventable 
cancers - yet 2 in 3 Australians will be 
diagnosed in their lifetime. Cancer Council’s 
skin cancer prevention campaigns have been 
reminding Australians to slip, slop, slap since 
the 1980s and, more recently, to also seek 
(shade) and slide (on sunglasses). 

Our SunSmart Schools program helps to 
protect over 2 million kids in primary schools 
across the country from harmful ultraviolet 
(UV) rays each year, reducing their risk of skin 
cancer in the future. 

We help Australians to be SunSmart through 
ongoing education as well as our annual 
National Skin Cancer Action Week campaign 
promoted alongside the Australasian College 
of Dermatologists to remind Australians how 
to best protect their skin and reduce their 
cancer risk.

The latest Government statistics show that 
melanoma rates in Australians under 40 are 
now dropping – a trend experts say is thanks 
to prevention campaigns like SunSmart. 

However, survey data released in 2017 
showed an alarming number of adults are 
forgetting about sun protection. Our latest 
National Sun Protection Survey found that 
the proportion of adults using clothing to 

protect themselves from UV had decreased 
in the past three years and nearly one in five 
adults are sunburnt on a summer weekend.

As well as highlighting this concerning 
trend to the community via media and our 
own social media channels during National 
Skin Cancer Action Week, Cancer Council 
continued to call on the Government to fund 
a national skin cancer awareness campaign.   
Our survey has also revealed that many 
Australians are confused about sunscreen, 
with a growing number thinking it’s not 
safe to use sunscreen every day, and nearly 
one-quarter of adults wrongly thinking 
sunburn risk was related to the temperature 
or conditions such as cloud cover, wind or 
humidity, rather than UV.  

We continue to bust these myths and 
enhance our information explaining the 
dangers of UV and the effectiveness and 
safety of sunscreen alongside other measures 
(like clothing and sunglasses) to prevent  
skin damage. 

You can read more about Cancer Council’s 
National Sun Protection Survey and how it 
is making a difference at  
impact.cancer.org.au/sunsurvey

Australia has one of the highest rates of 
melanoma in the world. More than 14,000 
Australians are expected to be diagnosed 
with melanoma this year.

In 2018 we updated national guidelines for 
health professionals who diagnose and treat 
people with melanoma to ensure patients 
get the most appropriate and effective 

treatment. The new Clinical Guidelines for the 
Diagnosis and Management of Melanoma reflect 
the latest evidence and were developed by 
Cancer Council Australia and Melanoma 
Institute Australia, with financial support 
from the Skin Cancer College Australasia and 
the Australasian College  
of Dermatologists.

More than

Australians	are	expected	
to	be	diagnosed	with	
melanoma	this	year.

14,000
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SunSmart Program for Schools and 
Early Learning Centres
Helping Territorians to be SunSmart!

SLIP

SLOP

SLAP

SEEK

SLIDE
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Territory 
Highlights 
of 2019
Health promotion is an important component of Cancer Council 
NT’s work. It is important for us to raise awareness around the simple 
healthy steps Territorians can take now to minimise cancer risk in the 
future. 

In 2019 Cancer Council NT provided our SunSmart resources and 
Cancer Prevention messages at the 2019 Arafura Games. We 
engaged with over 3000 people from interstate, overseas and our 
local community. Over the course of the week we saw a significant 
improvement in SunSmart behaviour in response to the SunSound 
reminding attendees to reapply their Sunscreen and our mascot 
“Syd the Seagull” helped everyone to slip, slop, slap, sleek and slide 
throughout the week. This was a fantastic event and we look forward 
to the opportunity to help again in 2021!  

Arafura Games 
2019

Healthy Cooking Workshop for Youth 
Learning how to be healthy can be fun! 

Game of Cooks

The Game of Cooks aims to encourage young people to learn about 
healthy yet tasty cooking by being creative with fruits, vegetables, 
wholegrains and cooking methods. The unique youth culinary 
challenge was a hit again in 2019, delivered in collaboration with 
Palmerston Council, Northern Territory Government and the Cancer 
Council NT. 
In addition, participants explored finding credible and evidence-based 
information to create their own food blog, using social media as a 
positive platform for inspiring others to live a healthier lifestyle. 
Participants learnt to:

• Prepare yummy, easy, healthy treats with Martin from Needle in 
a Haystack

• Make morning and afternoon tea using healthier ingredients 

• Learn how to shoot food photography from their smartphone 
with Betty Banks of MKR MC 

With 18 attendees in ages ranging from 12-25 along with their 
families and friends, it was a great experience for everyone involved 
and received rave reviews!  

Cancer Council NT’s skin cancer action week included the 
‘OwnYourTone’ photo competition. Leanyer Waterpark, Sanderson 
Middle School, Darwin High School and Dripstone Middle School were 
just some of the schools who got involved in prevention of skin cancer, 
with over 4,999 students involved in the sunsmart campaign.

Skin Cancer Action
Week 

Quitskills
In 2019 Cancer Council NT hosted a three-day Quitskills Training 
workshop for Health Professionals across the Northern Territory. 
Participants from Territory Families, NT Top End Health Services, 
Mission Australia NT and Batchelor Institute of Indigenous Tertiary 
Education were trained in smoking cessation and prevention 
strategies. 
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Cancer Prevention 
Education Sessions
Health Promotion plays a crucial role in 
supporting health and wellbeing within the 
community.  Reducing and managing the 
factors that increase the risk of cancer is 
one of our top priorities. Regular education 
and information sessions on lifestyle and 
environmental risk factors, across the entire 
Northern Territory, aim to raise awareness 
and enhance the level of health literacy 
within the community. In 2018, Cancer 
Council NT delivered a total of 42 cancer 
prevention education sessions across the 
Northern Territory with an approximate reach 
to over 6,000 people.

In these sessions people are engaged and 
invited to ask questions regarding possible 
risk factors, known causes, optional 
prevention measures and available cancer 
screening programs. Locations included 

Darwin, Palmerston, Katherine and Alice 
Springs. Sid the Seagull, our SunSmart 
Mascot, became a popular favourite at 
community events across the Territory to 
remind everyone to Slip, Slop, Slap, Seek and 
Slide!

Session topics covered the 7 key steps to 
reduce the risks of cancer:

• Quit Smoking
• Eat for Health
• Maintain a Healthy Weight
• Be SunSmart
• Limit Alcohol
• Move your Body
• Get Checked 

This year, our volunteers played an integral 
role in delivering the cancer prevention 
messages throughout the community.
 

Over

6,000
people received  
information on preventing 
cancer through healthy 
lifestyle and early  
detection program.

The Cancer Council NT has been gradually 
growing the Smoking Just Don’t Start Program 
over the last 3 years in Katherine, NT. In 2019 
seven of the Stars Foundation, Katherine 
Flexible Learning & Engagement and Youth 
Outreach and Remote Engagement teachers 
and youth mentors were trained in the 
program. 

Research tells us that the younger a person 
starts smoking, the more likely they may 
become a regular adult smoker which makes 
it even harder to quit because of prolonged 
nicotine addiction. A key aspect of supporting 
youth in this position is ensuring that they 
have the resilience skills and health education 
to promote positive decision-making in 
smoking-related situations. This skill set 
is particularly important in reducing the 
likelihood of starting smoking and addiction 
into adulthood.
 
The Smoking Just Don’t Start program aims to 
increase student’s resilience skills in smoking-
related situations, and by helping students 

Smoking just don’t start
program in Katherine 
Stay smoke-free through positive and resiliency-based education

to shift their focus to personal strengths, 
rather than simply advocating not to smoke.  
Students also receive take home education 
tools, information on local resources, and 
smoking cessation support services (e.g 
Quitline) available in their community for 
them to use and refer to anytime in the 
future. 

Program evaluations undertaken in 2019 
provided encouraging evidence the program 
was having a positive impact on students in 
the areas of ‘knowledge and awareness’ and 
‘resilience and coping’ for participants. 

• The Smoking Just Don’t Start program 
increased facilitators’ confidence 
and knowledge in discussing smoking 
statistics and smoking-cessation and 
avoidance strategies with young people

• The program benefits rural youth by 
helping to build their resilience, as well 
as their knowledge of smoking risks and 
available support services

• We know that implementing anti-
smoking interventions with The 
Indigenous Australian Community can 
be improved when local community 
members are involved in its delivery. This 
is why we were thrilled to have mentors 
of the Stars Foundation in Katherine 
High School undertake training to assist 
them to deliver the tobacco prevention 
education session to their students.

Grant funding has been secured to extend 
this program to the Darwin and Palmerston 
region in 2020 where we will be looking 
to modernise its delivery and expand the 
availability of training. We are excited for the 
next phase of this program and send great 
thanks to Sharina Nogot for all her diligent 
work launching this program and its ongoing 
development.
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Tell Your Story
Cancer Council NT - 20 November 2019

Jill Kuhn living in Darwin was diagnosed with skin cancer at about the 
age of 30. She said that she’s now paying the price of tanning during 
her teenage years and reminding younger ones to use sun protection to 
avoid developing skin cancer. 

Our heartfelt thanks to Jill for bravely sharing her story which was also 
featured in NT news. It was a truly inspirational and timely reminder to 
be SunSmart and to keep an eye on your skin this National Skin Cancer 
Action Week! 

Cancer Council NT is also grateful to have her as one of our long-time 
volunteers assisting us on our SunSmart program for schools and 
childcare centres.

 Thanks for your generous heart Jill!  
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g smoking rates to 10% by 2025

Today 7 in 10 Australians will survive a cancer diagnosis, but we still 
have a long way to go to achieve our vision of a cancer free future for 

all Australians. We won’t stop until cancer does.

 The impact of liver cancer is increasing at a 
rate higher than any other cancer. In 2015 

there were 1,766 liver cancer deaths. This 
number is expected to grow to 4,403 by 2040. 

 if Australians get active and 
maintain a healthy weight

could be avoided 
over 25 years

 Australians from the low socio-
economic groups (SES) are 37 percent 

more likely to die from cancer than 
those who are the most advantaged.

Low 
SES

High 
SES

200,000
cancers

 could prevent almost 100,000 lung cance
r d
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s

10%

Future trends.

2015

BY 2040

1,766 
deaths

4,403 
expected deaths
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Support

12
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SunSmart Program for 
Schools and Early Learning 
Centres
Helping Territorians to be 
SunSmart!
Sun exposure in the first 15 years of life, 
when children are at early childhood centres 
and school, greatly increases the risk of skin 
cancer later in life. Most skin cancers can 
be prevented, schools and early childhood 
centres play a vital role in ensuring children 
are protected from UV radiation.

Over

10,000
children are estimated to be 
protected from UV exposure 
in the Territory through the 
SunSmart program.

 
The National SunSmart Program is a skin 
cancer prevention program that supports 

Every day we support those affected by cancer when they need it 
most; it’s at the heart of everything we do.

We know that coping with cancer is challenging, so we’re here at every 
stage of the cancer journey. When you or someone you love is living 
with a cancer diagnosis, travelling for treatment, or adjusting to life 
after treatment – getting the right information and support is crucial.

You're not alone, we're here.
 
Cancer Council is the only charity in Australia that delivers a 
comprehensive range of support services for all people, affected by 
all cancers, across every state and territory, including information, 

counselling, practical and emotional support, all designed with and 
for people affected by cancer.

We also develop clinical guidance and evidence-based updates for 
health professionals, supporting them to deliver the world's best 
practice in treatment and care for people with cancer.

In the past year, our support and information services 
were used over 250,000 times by Australians affected by 
cancer, providing vital support when they need it most and 
making every stage of their cancer journey easier.  

Cancer Council 
is the only charity 
in Australia that 
delivers a
comprehensive 
range of support 
services for all 
people, affected
by all cancers.

Our free publications and 
booklets help Australians 
better understand cancer 
and navigate their own 
experience. 

Our websites provide reliable 
cancer information and support. 

5 million
Almost

online visits

830,550
More than

free booklets 
distributed

Our network of pro bono advisers 
provide free legal and financial 
advice to 1,500 Australians 
impacted by cancer.

$5.2 million
worth of free legal and 

financial  advice provided

Cancer Council 13 11 20 
provides information and 
support to those with cancer 
as well as carers, loved ones 
and health professionals. 

41,000
Over

callers received support 
and information

Cancer Council accommodation 
services offer a home away from 
home for those who have to 
travel to treatment. 

106,725

nights of subsidised 
accommodation provided

We’re here for all Australians 
 affected by cancer

You can find more information on how Cancer Council is 
making an impact by providing support to all Australians 
affected by cancer at impact.cancer.org.au/support
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One of Cancer Council’s primary aims 
is to ensure all Australians have the 
information they need to understand cancer, 
the risks and how to reduce them, and the 
services and resources available to people 
diagnosed with cancer.

In 2018-19 we continued development of 
our Understanding Cancer series, which 
now includes more than 60 resources for 
people with cancer, their families and friends. 
The series includes easy-to-read information 
about specific types of cancer, treatments, 
and emotional and practical issues. 
There are also audio-visual materials that 
can be downloaded or streamed online.

With funding from a Cancer 
Australia 'Supporting people with 
cancer' grant, we developed resources 
for people affected by cancer in Australia’s 

culturally and linguistically diverse (CALD) 
communities. Our aim is to reduce the poorer 
health outcomes experienced by people in 
these communities by providing accessible 
web-based resources in both written and 
audio formats, to overcome language and 
literacy barriers. New resources in 2018-19 
included fact sheets about cancer, cancer 
risks, screening and healthy lifestyle choices 
in Mandarin, Cantonese, Vietnamese and 
Arabic. Additionally, we developed eight 
in-language videos focusing on the cancer 
diagnosis and treatment experiences of 
people in CALD communities in Australia.

Helping all Australians 
access cancer information

SUPPORT HIGHLIGHTS FROM 2018/19

72%
THAT’S AN
INCREASE OF

BY 2040

NOW

1.1
MILLION

2
MILLION

Do you know how many Australians
are living with or beyond cancer?

You can find out more at  
http://bit.ly/CALDresources
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Promoting optimal 
cancer care pathways

When you are diagnosed with cancer, getting the 
right treatment at the right time is crucial. Optimal 
Care Pathways have been produced through a 
partnership between the Federal Government 
and Cancer Council, with Cancer Council Victoria 
leading the development. The pathways are the 
first national resources of their kind: they outline 
the best management for specific tumour types 
and best practice in cancer care at each stage of a 
patient’s journey.

There are 19 tumour-specific pathways in formats 
for both clinicians and those living with cancer. 

Patient versions explain ‘What to Expect’ at each 
stage of diagnosis, treatment and beyond. 

In 2018-19 Cancer Council focused on increasing 
awareness of the ‘What to Expect’ resources, 
encouraging and supporting other organisations 
that support Australians affected by cancer to 
promote them to newly-diagnosed people.

Find out more at  
cancer.org.au/optimalcarepathways

Raising awareness of our 
support services 

Cancer Council research shows that over the next 
two decades the number of people living with or 
beyond a cancer diagnosis will increase by 72 per 
cent. By 2040, nearly 2 million people will be living 
with the impact of cancer and its treatment. Our 
aim is to ensure no Australian faces cancer alone, 
and that everyone is aware of the wide range of 
services and programs Cancer Council offers. 

This year we created a new video to help build 
awareness about Cancer Council’s accommodation 
services. Travelling for treatment can add 
unnecessary strain and financial stress for 
people with cancer. Cancer Council’s low-cost 
accommodation services, available in many capital 
cities and regional centres across Australia, remove 
some of this stress by providing a welcoming place 
to rest and recover.

The video is one of a series being developed to help 
increase awareness of the scope of Cancer Council 
support services across Australia. It was promoted 
widely across our social media platforms.

 Watch the video at bit.ly/accommodationservices
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in cancer outcomes

Australia report in 2019 reported improvements in cancer survival 
rates overall, however, it also revealed the need to do more for people 

Cancer Council also highlighted that not all Australians have great 

¹

differences in cancer treatment, participation in screening programs 

that engaging people from disadvantaged populations is key, so that 
programs and services meet their specific needs.

¹ 
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Delivering up-to-date 
clinical guidance to 
healthcare professionals 
Cancer Council is the nation’s leading independent provider of 
cancer guidelines. We have produced clinical practice guidelines for 
the management of various cancer types for clinicians and health 
professionals involved in treatment, prevention, detection and/or 
patient care. 

We use a wiki-based publishing system to enable efficient updates, 
dissemination, public consultation and engagement with contributors. 
In 2018-19, we had 372,859 individual users accessing clinical practice 
guideline content on the Clinical Guidelines Network site.

Key activities in 2017-18 included:

• Public consultation was completed for the revision of the 
Clinical practice guidelines for keratinocyte cancer and this 
guideline was submitted to the National Health and Medical 
Research Council  for consideration and approval in Sept 
2019. Launch of the guideline is likely in late 2019. 

• Clinical practice guidelines for surveillance colonoscopy were 
officially approved by the National Health and Medical 
Research Council and are available on the Clinical Guidelines 
Network site. 

• Final sections of the Clinical practice guidelines for the diagnosis 
and management of melanoma were released for public 
consultation including guidance on melanoma in children and 
melanocytic tumours of unknown malignant potential. As the 
guideline was developed in a staged revision process starting 
in 2016, the Chair and the Working Party of this guideline are 
considering new topics and sections to be updated. 

• The working parties of the surveillance colonoscopy and the 
melanoma guidelines have developed additional resources to 
complement the guidelines. They are developing a platform to 
assist with determining surveillance intervals, quick reference 
flowcharts and journal articles, while the melanoma group 
have developed and continue to publish a plethora of articles 
promoting and encouraging the uptake of guidance.

In 2018-19 over

individual users accessed our 
clinical practice guidelines online

372,000

Continuing our efforts to 
reduce financial distress 

Research shows that half of Australia’s 
cancer survivors experience financial distress, 
and that it often impacts their treatment 
decisions.

The fact that the poorest members of our 
community have lower cancer survival rates 
clearly suggests income influences cancer-

related inequalities. Out-of-pocket costs for 
cancer diagnosis and treatment are a key 
part of financial distress.

In 2018-19 we progressed development 
of a Standard for Informed Financial 
Consent, to help doctors and healthcare 
providers inform patients about the 
costs of cancer treatment and reduce the 
number of Australians suffering “bill shock” 
and financial distress. The draft standard, 
developed in partnership with Breast Cancer 
Network Australia, the Prostate Cancer 
Foundation Australia and CanTeen, was 
presented at the Clinical Oncology Society 
of Australia Annual Scientific Meeting in 
Perth in November 2018, and released for 
public consultation. We are also developing 

an implementation pack for doctors, and 
a patient information flyer to promote the 
standard.

We also continued our work addressing 
the financial burden of cancer treatment, 
supporting the launch of the Federal 
Government’s out-of-pocket costs website – 
Medical Costs Finder.

We joined the Australian Council of Social 
Service's Raise the Rate campaign because 
the rate of Newstart is too low to be liveable 
and it is not a viable program for people who 
can’t work or lose their job as result of their 
cancer diagnosis and treatment.

Cancer survivors in 
Australia experience financial 
distress that impacts their 
treatment decisions

1 in 2
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Cancer Council NT
Support Services
Every day we give those affected by cancer support 
when they need it most.
Cancer Council NT provides a broad range 
of cancer services to both patients and their 
families and loved ones across the Territory. 
These services include evidence based and 
clinically reviewed information booklets, 
psychosocial and emotional advocacy, 
practical assistance, and a series of 
prevention and education programs. 

The psychosocial and emotional advocacy 
encompasses ongoing care from Cancer 
Council NT’s cancer support nurses; 

counselling sessions; a range of cancer 
support groups; and cancer connect, which 
gives patients the opportunity to speak with 
a trained volunteer who has experienced 
cancer. 

The organisation’s practical advocacy 
includes the providing of free and subsidised 
wigs; scarf fittings; a breast form and bra 
fitting service; and a Transport to Treatment 
program, which sees volunteer drivers take 
cancer patients to and from appointments.

………. I would never have thought I would have ever 
turned to your agency in my lifetime, and never really 
knew what services you offered. 

Much of what we discussed I already had some idea 
about, however hearing it from someone else really 
made a mental difference.  

Your calm, caring nature and knowledge are a real 
credit to you as they were instrumental in quelling my 
ill-at-ease feelings of the “unknown”. 

Thank you for your information on dealing with cancer 
and children, it is one area that was playing on my 
mind.  You have now put my mind at ease.  I really 
appreciate it.

I certainly will never forget the support that I have 
received from Cancer Council NT.

- Angelo December 2019

Cancer Council NT continues to deliver a 
comprehensive range of support services 
for all people, affected by all cancers in the 
Northern Territory.  We know that for anyone 
dealing with a cancer diagnosis, getting the 
right information and support is crucial.

Quote from a patient:
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 Cancer through the 
eyes of the carer
Consider this for a moment, hearing the words; sorry to inform you, 
your results show you have a cancer diagnosis. Thousands of people 
hear this daily. Entering a cancer journey is one of the most difficult 
psychological and physical challenges a person could possibly 
encounter in their lifetime. Furthermore, the cancer journey can also 
be detrimental to the loved ones of those suffering this diagnosis.
 
Jessica Bower has experienced this firsthand, as the carer of her 
Grandmother as she goes through her cancer journey. This is also close 
to our hearts, as Jessica’s Grandmother was a volunteer with Cancer 
Council NT.

Jessica has had a close bond with her Grandmother since her birth.” 
Hearing your loved one has cancer is difficult to process”, she said. 
This was not the first time Jessica’s Grandmother had been diagnosed 
with cancer and it was different the second time around. The first 
diagnosis, Jessica explained, came with the notion of how to fix this, a 
fixer perspective. The second one, she explained, came with the news 
of the cancer spreading therefore, the perspective changed from 
fixing this to, how can we make it easier; how can we make her more 
comfortable and how can we improve her quality of life. 

She highlighted that one of the most important aspects of being her 
Grandmothers carer is being there for whatever it is she may need. 
She further explained knowing the importance of when to step in and 
when to step back! 

This is one of the great challenges that comes with caring for a person 
with cancer. Jessica explained the challenge for her was getting the 
balance right, looking after her grandmother but also looking after 
herself. Additionally, whilst she had been caring for her Grandmother, 
she was further faced with the challenge of being unable to help her 
own mother, when she fell ill interstate. 

She began with some exercise, though this was difficult. She relaxed 
with some Netflix, maintained a healthy diet and expressed the 
importance of excepting help, advice and ideas from others. It is 
important to remember, when facing a cancer journey, that advice 
from any perspective can be helpful. Jessica said, “doing the journey 
your way, you may not get it right all the time but allow yourself to find 
your own way”. She also mentioned the importance of maintaining a 
good sleep routine. She explained from her perspective that asking 
for help is essential, stating; “if you ask you shall receive”. “You should 
exhaust all possible avenues and treatment options for your loved 
one”, Jessica advised. 

Cancer Council NT played a role in supporting Jessica’s Grandmother 
through her cancer journey through supplying colostomy bags and, 
most importantly, providing psychological support for herself and her 
Grandmother.

We would like to thank Jessica for allowing us to see through her eyes 
as the carer for someone with cancer. 

Caring for one’s self 
whilst looking after 
a person with cancer 
is challenging, Jessica 
said, “it’s important to 
make time for yourself, 
even if it was only a 
small amount of time 
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Information and 
Support

Who did we help ?

Clients Assisted  through 
Practical Programs

Pro Bono Program

A cancer diagnosis may mean a loss of income, on top of many out of 
pocket costs that may not be covered by insurance. Cancer Council’s 
Pro Bono Program helps people affected by cancer access free legal, 
financial, small business accounting and workplace assistance, where 
they would be otherwise unable to do so due to cost, illness or other 
barriers.  

Cancer Council does not provide advice directly. We connect people 
affected by cancer with a volunteer professional in the community 
who will provide advice and assistance. Usually, people will meet 
professionals at their office, however, assistance may be provided 
via phone and email where needed. A telephone interpreter can be 
arranged if required.

In 2019, 34 Territorians were referred for 44 matters including 
Superannuation, Wills, Financial Planning, Workplace & employment 
advice.  Where a client was deemed ineligible for pro bono assistance, 
they were offered the details of a professional on a paid basis. One 
client was referred to another free financial counselling service.
Referrers into the program in 2019 included Royal Darwin Hospital, 
Cancer Council SA, Peter MacCallum Cancer Centre, Melbourne, St 
Vincent’s Hospital Melbourne, Alice Springs Hospital, Royal Adelaide 
Hospital, Cancer Council NSW as well as Cancer Council NT.

The following providers generously support the program in the NT:

• All Financial Services – Financial Planning
• Darwin Financial Services – Financial Planning
• Haysman Financial Services Alice Springs – Financial Planning
• Clayton Utz Darwin – Legal Services
• Halfpennys Lawyers – Legal Services
• HWL Ebsworth Darwin – Legal Services
• HWL Ebsworth Alice Springs – Legal Services
• Maurice Blackburn Darwin – Legal Services
• Sparke Helmore Darwin – Legal Services
• Ward Keller – Legal Services

•  Diagnosed Cancer Patients  

• Friends / Other Relatives 

• Immediate Family  

•  Health Professionals 

• Carers

• Cancer Survivors

How did we help ?
•  Information 

• Treatment / Management  

• Psychological / Emotional Support 

•  Prevention / Early Detection

• Practical Issues

•  Probono Referrals 

• Breast Forms & Bras 

• Client Assistance Fund 

•  Telstra Assistance

• Wigs

• Transport to Treatment
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Dry July Funding
Dry July is a national fundraising activity that encourages 
people to go alcohol-free in July to raise funds for people 
affected by cancer.

The funds raised as a result of ‘going dry’ provide invaluable 
services for cancer patients, their families and carers across 
the whole of Australia. In 2019 CCNT were the recipients of just 
over $20,000 to fund a range of programs and services in the 
NT.

Wig Program 
Hair loss as a result of cancer treatment can have a huge emotional & physical impact on both 
men and women. CCNT has for many years provided subsidised access to a range of new wigs 
as well as scarves and turbans. Funding from Dry July in 2019 allowed us to update how we 
display our wigs to make them more accessible. The remainder of the funds was allocated to 
the cost of supplying the wigs and scarves. In 2019 we provided 37 wigs to women as well as 
the specialist support and information to assist those women to adjust to the emotional and 
physical impact of hair loss.

Counselling Room 
Refurbishment
Our counselling room is at the heart of our interactions with clients in our Darwin office. It is not 
only used to provide nurse & specialised psychology counselling to clients and their families, 
but this confidential space is used for our wig and turban fittings as well as our breast form 
and bra fitting services. Funding from Dry July in 2019 enabled us to ‘make over’ this space.  
This included new modern chairs and side tables, wall mounted shelving, new carpet, window 
tinting, artwork and a contemporary reception lounge.  The results have been amazing with 
clients commenting on such a warm and welcoming space. 
In 2019 we utilised our newly refurbished counselling room to provide 103 breast form and 
bra fittings, 13 specialised psychology counselling sessions and over 350 face to face support 
interactions with clients.

Music Therapy 
Workshops 
Music Therapy uses music to improve health and wellbeing. It can help people express 
themselves, feel more in control, focus on healing, feel less anxious and simply enjoy themselves 
in the moment. There are limited opportunities in Darwin for cancer patients to participate 
in creative outlets specific to their needs Through the generosity of Dry July in 2019 we were 
able to fund 2 Music Therapy workshops for patients and their carers facilitated by well-known 
Darwin Musician, Arts Educator & Music Therapist, Netanela Mizrahi.   Participants were able 
to join in two Workshops – ‘Music and Wellbeing’ and ‘Therapeutic Songwriting’.  Using voice 
and instruments as well as listening skills, the group  were able to  work together as well as 
share and reflect on their experiences through music. Feedback from the group was extremely 
positive.  

Netanela did a superb job in dealing with people emotions, thoughts 
and feelings and giving them a pathway to express that through 
music. Her empathy and sensitivity stood out in making the space 
very safe for sharing within the group.
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Understanding Cancer 
Booklets 
Understanding Cancer is a series of more than 60 resources for people with cancer, their 
families and friends. The series includes easy-to-read information about specific types of 
cancer, treatments, and emotional and practical issues. There are also audio-visual materials 
that can be downloaded or streamed online. These booklets are clinically reviewed every 2 or 3 
years, as it is important that we are providing the most up to date information to patients and 
their families. We distribute the booklets through the Alan Walker Cancer Care Centre, Darwin 
Private Hospital, Alice Springs Hospital and the Katherine Hospital.  We provide the booklets at 
no cost. All titles are also able to be downloaded in pdf format from our website and some are 
available as eBooks.

Over the last 5 years Cancer Council NT have distributed over 6,500 hard copy booklets.
 In 2019, Dry July funded the purchase and distribution of these booklets throughout the NT for 
the entire year.

Additional Funding
The ongoing success of our Transport to Treatment Program has meant increased resources 
requirements. In 2019 Dry July generously contributed to these ongoing costs including fuel 
costs, insurances and servicing of vehicles, volunteer shirts and new computers.
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Living with Cancer 
Forum
Another successful Living with Cancer Forum 
was held in our Darwin office on the 6th 
June,2019. Over 20 cancer patients and their 
family members attended to hear from a 
diverse range of speakers. 

The Living with Cancer Forums (LWCF) were 
first conducted by Cancer Council NT in 2013. 
Since that time, we have held regular Forums 
in Darwin, Katherine and Alice Springs. 
Cancer Council ACT have since adopted the 
same format to deliver The Living with Cancer 
Forum’s in Canberra.

 The aim of the Living with Cancer Forum is 
to engage the local community to provide 
information on relevant cancer treatments, 
services and programs and to address 
survivorship issues for people affected 
by cancer. In addition to this, there is the 
opportunity for attendees to network with 
others in a similar situation. The Living with 
Cancer Forums are for anyone affected by 
cancer including people with cancer, people 
who have finished active cancer treatment 
and those people under surveillance, along 
with carers, family and friends as well as 
health professionals. 

In 2019, 

50%
attendees identified as 
having been diagnosed with 
cancer,

25%
identified as carers, family 
or friends and 

25%
were Health Professionals.

The success of our LWCF’s relies heavily 
on the successful engagement of key 
stakeholders.

They have regularly included:
• Medical and Radiation Oncologists
• Surgeons 
• Cancer Care Nurses
• BodyFit NT 
• Vitality Health and Fitness
• Centrelink 
• NT Primary Health Network
• Darwin Private Hospital
• Palliative Care NT
• Konekt Rehabilitation
•  Various complementary therapists

In 2019 our speakers were Dr Patrick Donald 
talking about Targeted & Immunotherapies. 
Attendees were able to get a clear 
understanding about these treatments and 
how they are specific to certain cancers.  
Curtis Guglielmana from Konekt gave a great 
perspective on some of the issues faced by 
people continuing to work during treatment 
but also for those trying to return to work 
after treatment and offered some great 
information on return to work assessments 
and plans.  Jamie Chan from Bodyfit NT 
talked about Exercise and Cancer. Whilst we 
often have an exercise physiologist at our 
Forums, Jamie was able to speak not only 
about the importance of continuing exercise 
throughout and beyond acute treatment but 
also spoke about how people can access their 
Chronic Disease group program. 

Our final speaker for the evening was 
Julie Rankin from Territory Palliative Care 
speaking about Advanced Personal Plans. 

Julie managed to take this sensitive subject 
and provide some ideas, suggestions and 
considerations for people contemplating 
their own plans, in a very relaxed and light-
hearted way.  As a result of her presentation, 
Julie came along to one of our Advanced 
Cancer Group meetings to further share her 
knowledge on APP’s.

Feedback from the completed evaluation 
responses after each LWCF repeatedly 
indicate that participants find great value in 
attending and look forward to our next Living 
with Cancer Forum.
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Every day we give those affected by cancer 
support when they need it most.

Supporting people affected by cancer is at the heart of everything 
we do. We know that coping with cancer is challenging, and when 
someone is dealing with a cancer diagnosis, travelling for treatment or 
adjusting to life after cancer treatment, getting the right information 
and support is crucial.

Cancer Council NT is the only charity in Australia that delivers a 
comprehensive range of support services for all people, affected by all 
cancers.  

Transport to 
Treatment Program (T2T)

The highlight for our Cancer Information 
and Support Services team in 2018 was the 
expansion of our Transport to Treatment 
program.

Many people undergoing cancer treatment 
require frequent visits to hospital and 
treatment facilities, for specialist medical 
appointments and treatment.   

For some, they may not drive, may not live 
close to public transport or have family and 
friends available to help with their transport.

Transport to Treatment is a no cost service 
for cancer patients and their carers who 
otherwise would not be able to get to their 
appointments.  The service aims to reduce 
the financial and emotional burden of cancer 
by providing transport to clients who are 
facing difficulties. 

Cancer Information and 
Support Services

Our support services include information, such as our evidence - based 
booklets and fact sheets and Living with Cancer Forum; counselling 
and emotional support from our nurses and psychologist; our practical 
support programs include breast form fitting service, wig program, 
financial assistance and Telstra assistance programs, Legal and 
Financial Pro Bono program; and Transport to Treatment program; and 
are all designed with and for people affected by cancer, at every stage 
of the cancer journey.

THE IMPACT WE MADE IN 2018

T2T offers a safe and supportive environment 
to patients and their carers.

The service is delivered by a small group of 
dedicated and caring volunteers. Drivers have 
a national police clearance. Working with 
Children Ochre card and a valid NT driver’s 
license. 

In 2018 Darwin Airports chose Cancer Council 
NT as the recipient of their Charity golf day 
proceeds. Through their generosity we were 
able to purchase 2 new Suzuki Turbo Vitaras 
to enhance our growing T2T service.

The co-ordination of the program and the 
upkeep of the vehicles is funded by Cancer 
Council NT through public donations and our 
national events such as ABMT, Daffodil Day 
and Relay for Life.

6,126
Kms Were travelled to 

assist cancer patients and 
their carers to attend 

their treatment 
appointments.

213
Trips were undertaken from 

as close as Anula to as far 
away as Humpty Doo & 

Hebert.

257.5
Hours of Volunteer time 

contributed to the success  
of the T2T program
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Cancer Council NT’s Transport to Treatment 
program started in 2018 and has developed 
into one of the organisation’s most vital 
services. Running during the day from 
Monday to Friday, the program sees volunteer 
drivers take cancer patients to and from 
appointments at the Alan Walker Cancer 
Care Centre, Royal Darwin and Palmerston 
Hospitals. 

Travelling to treatment can be challenging, 
especially when cancer treatments last 
for many weeks or months and can be a 
significant burden on the resources of the 
individual and their families especially 
when treatment is daily for up to 6 weeks, 
or required weekly, fortnightly or monthly 
for long periods of time or requires ongoing 
treatment indefinitely. 

Many people may be unwell or live in the 
surrounding areas of Darwin & Palmerston. 
They may be unable to access public 
transport; or may not have family or friends 
available to help.

There are currently 12 volunteer drivers 
involved in Transport to Treatment, with some 
of the drivers having also been personally 
affected by cancer. Transport to Treatment 
service is made possible by our small group of 

dedicated and caring volunteers, who offer a 
safe and supportive environment for patients 
Their own experiences allow them to build 
rapport with the patients and have a sense 
of empathy which helps to maintain patient 
spirits throughout their cancer journey.  
Drivers undergo national police clearance, 
working with children’s’ and hold a valid NT 
driver’s license.

The program also relieves the pressure on 
patient’s carers and support networks and 
provides a psychosocial service for those 
patients who don’t have these support 
networks in Darwin.       
                                                                                         
Our Transport to Treatment service has seen 
increased client referrals throughout 2019. 

Transport to Treatment is a no cost service for 
cancer patients who would otherwise not be 
able to get to their treatment. 

The co-ordination of the T2T Program and 
the upkeep of the vehicles is funded by 
Cancer Council NT through public donations 
and our major event campaigns such as 
Australia’s Biggest Morning Tea, Daffodil Day 
and Relay for Life.   

Throughout 2019, 
Cancer Council NT’s drivers 

undertook a total of 

 1,025
Hours of driving, which 

outlines the importance 
of the program to both the 

organisation and the 
broader community.

In 2019 our drivers 
travelled a total distance 

collectively of

 35,158 
kilometres (that’s equal to 
two and half trips around 
Australia) to provide 50 
cancer patients with a 

total of 

935
 trips. Transport to 

Treatment is a no cost 
service for cancer patients 
who would otherwise not 

be able to get to their 
treatment.

THE IMPACT WE MADE IN 2019
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Ostomy Services

Cancer Council NT is the only Cancer Council in Australia who provides 
Ostomy services. In other states of Australia Ostomy patients are 
serviced by Ostomy Australia but in the NT all Ostomy patients across 
the Northern Territory are serviced from within our Cancer Council 
office in Darwin. Ostomy products are posted and couriered all over 
the Territory, including to remote Aboriginal communities and Cattle 
Stations throughout rural and remote areas.
 
For the past 8 years Theodora Vrodos has been our Ostomy ‘guru’ 
and Theodora is one of the most loved and respected members of our 
Cancer Council team in the NT. Our recent Five for Five campaign saw 
Ostomy as the highest supported program with Ostomates regularly 
praising the work of Theodora and our new staff member Nora Geary 
for their compassion and support to clients and carers. 

“You have to be resourceful working with the Cancer Council NT, as 
we are a small team and so we help each other in any way that we can. 
That means that you learn a lot of areas that you wouldn’t normally 
have access to. I’ve certainly learnt more in this job than in previous 
positions” – Nora.

Nora Geary came to Australia in 2007 for a six-week holiday and 
loved it so much she didn’t leave!  She loved the climate and so went 
travelling around Australia with two other Irish girls who she met 

in Australia.  Nora is originally from County Galway and so meeting 
Irish girls from Clare, halfway across the world, was a treat and they 
travelled together for a further three months down the East Coast of 
Australia. Nora was then offered a job in Brisbane, where her sister had 
been living for two years.  It was a big decision to remain in Australia as 
Nora was on leave from her Job as a senior hotel receptionist and had 
left her boyfriend back in Ireland. However, Australia was calling, and 
when Nora was offered a job and then met her now long-term partner 
– well the rest is history. Thankfully that one fateful night in Brisbane 
has given the Cancer Council NT one of our gem staff! 

In Ireland Nora went to secondary school with a student who had an 
ostomy bag and as a small child she never really understood what that 
meant.  When she started to work with Theodora supporting Ostomy 
clients, she suddenly understood the challenges of being an Ostomate 
and the huge variety of ostomy products available nowadays to 
patients in Australia. 

“We have a laugh and tell silly jokes! Whilst cancer is a serious 
business, you find that the patients are very positive about their 
conditions, they laugh with you about the silliest things, and the staff 
are so dedicated to the patients and their families, it’s a great place to 
work.” - Nora

Month 2019 Total # 
Clients

No of 
Appliances Collections Postal New members

January 225 523 101 54 1

February 223 522 100 53 4

March 218 455 95 40 2

April 222 531 123 43 9

May 218 489 104 47 3

June 216 508 106 40 6

July 221 576 120 49 8

August 231 532 128 39 9

September 240 593 122 51 10

October 235 560 121 55 1

November 237 546 136 40 10

December 238 546 132 36 5

See below table detailing the way the Ostomy Service was utilised by NT Members in 2019:
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Cancer Council NT Fundraising

Fundraising events generate 83% of Cancer 
Council NT’s income. In 2019 given a more 
competitive economic climate in the 
Northern Territory, the fundraising team 
continued to deliver several national Cancer 
Council fundraising initiatives including 
Australia’s Biggest Morning Tea, Relay for 
Life, Daffodil Day, and Pink Ribbon Day. 
With the support of our donors, volunteers, 
corporate supporters and partners, we were 
able to direct approximately $700,000 to 
education and cancer support services for 
Territorians affected by cancer.

The pie chart shows the distribution of 
fundraising income across each of our 
individual campaigns for 2019:

HIGHLIGHTS IN 2019

Australia’s 
Biggest 
Morning 
Tea
Cancer Council NT’s 2019 Australia’s Biggest 
Morning Tea was a great success across the 
Territory raising approximately $118 000. 

With the introduction of a launch event, 
partnering with locally owned cafes and 
bakeries to help promote the campaign, 
community hosted events were enjoyed far 
and wide. 

Our corporate partner, DoubleTree by Hilton 
Esplanade continued their successful Garden 
Party fundraiser. Just over 100 guests enjoyed 
the garden party with live music, raffle draws 
and delicious food by the in-house chef. 

Long standing volunteer, Irene Mellios, 
continued hosting the Biggest Multicultural 

Morning Tea, now in its 23rd year.  With 
a team of volunteers from the Greek 
community, the morning tea moved to a new 
home, the St Mary’s Football Club.  A fun 
morning of entertainment, prizes and fashion 
was enjoyed by all and raised $19 380.  This 
brings the running total of monies raised by 
Irene and her team of helpers over 23 years to 
$347 208.65.

The Cancer Council NT fundraising team continued to engage and partner with our local community, 
corporate and government sectors in Darwin, Katherine and Alice Springs. 

■  ABMT 

■ Pink Ribbon Day 

■ Relay for Life  

■  Daffodil Day 

■ Dry July

■ General fundraising

■ Donations & Bequests

■ Other
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Daffodil Day

Relay For Life 

Pink Ribbon Race Day

Field of Hope 

Daffodil Day is the most prominent event on our calendar Australia 
wide - showcasing the iconic yellow daffodil branding, it was the 
original founding event of the Cancer Council NT. 

Cancer Council NT raised approximately $37 000 selling merchandise 
and fresh daffodils across the Territory, with 29 sites and over 100 
volunteers covering the Territory. Life member, Romola Sebastian-
Pillai, plays an integral role coordinating the large team of volunteers, 
fondly referred to as the Daffodil Ladies. They sold a huge volume of 
daffodils at stalls across Darwin. Daffodil stalls across the Northern 
Territory were very popular this year, stalls in Darwin, Katherine and 
Alice Springs sold out of flowers completely. 

Relay for Life continues to be a community event that many people 
attend to celebrate survivorship, remember loved ones lost and to 
fight back against cancer. In 2019, Relay for Life NT raised a total of 
$133 000, with an estimated 500 people at the event and walking 
through the night in support of cancer research and prevention.  

The event returned to the popular Gardens Oval venue and had a 
festival vibe featuring face painters, dancers, Zumba demonstrations 
and karaoke. Chief Minister, Michael Gunner led the survivors 
and carers walk and the candlelight ceremony reminded all those 
participating of the Relay for Life moto - Celebrate, Remember, Fight 
Back!  Relay for Life provides the opportunity for people to share in the 
story of loss but also of hope for tomorrow.
2019 Awards went to:

• Highest Community Fundraiser – SonD’s at approximately $9,500 
• Highest Corporate Fundraiser – Randazzo Properties at 
   approximately $21,000 

Breast cancer is the most common invasive cancer in women in 
Australia. Funds raised from Pink Ribbon Race Day and associated Pink 
events enables Cancer Council NT to provide cancer support services 
such as nurse counselling and support, wig service, breast prosthesis 
and bra fitting services for women and their families, and other 
services, including legal and financial planning. 

Always a popular event, the ‘50 Shades of Pink’ - Pink Ribbon Race 
Day held at the Darwin Turf Club on Caulfield Cup Day attracted 120 
women and men, dressed in pink. 

Following on from Daffodil Day was a new awareness initiative, Field 
of Hope, coordinated by volunteer Deborah Bryan.  In October 2019, a 
wall of daffodil cards was created at Casuarina Square.  Daffodils had 
personal messages and dedications to those lost to cancer; fighting 
cancer; and who have survived cancer.  Many stories were shared 
by members of the community to volunteers on the stand. Many 
Territorians shared their personal journey and their own fight against 
cancer, including the son of a man who received the first colostomy 
bag in 1973, and those who are affected by family and friends 
currently fighting this disease. Local graffiti artist, Amanda Stevenson, 
live painted a Field of Hope banner to be used for the new 2020 Field 
of Hope installation. Many stories were shared, some tears shed and 
determination from many to keeping fighting the fight to a cancer free 
future.

TBS
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Raffle Car

The Alex Perry
Dinner – NT NEWS

Christmas Giving

General Fundraising

The Cancer Council NT Car Raffle was once again a huge success 
thanks to the Darwin Motor Group, Suzuki and Mitchell Centre whose 
joint sponsorship provided the raffle of a new Suzuki Baleno.  This was 
a beautiful car valued at $23,500. The winning ticket was won by a 
local Darwin family just in time for Christmas! Merry Christmas and 
thank you to everyone who bought tickets and helped us raise over 
$32 000 for programs and assistance provided by the Cancer Council 
NT to people affected by cancer in the Northern Territory.

THE ALEX PERRY DINNER – NT NEWS

Cancer Council NT was invited as the charity of choice for a dinner 
with Australian fashion icon, Alex Perry, hosted by the NT News. CEO, 
Tanya Izod was joined by Volunteer Coordinator, James Brideson and 
Volunteer Deb Bryan, to help fundraise during the night, raising $4 890 
for Cancer Council NT services.

Alex Perry took time to talk to the Cancer Council NT team about 
cancer services and patients in the NT.  Alex Perry complimented the 
yellow volunteer shirt that Deb was wearing - so we feel completely 
vindicated, and now have evidence that our volunteer uniforms are 
fashionable!

Christmas is the time for giving and showing appreciation to 
the amazing support we receive from Darwin businesses in our 
community. 

We have such fantastic sponsors of Cancer Council NT and Christmas 
is the time to show our appreciation of these great supporters. CEO, 
Tanya Izod distributed hampers to our core sponsors to say thanks for 
their continuing support in 2019.  A huge thank you to the Mitchell 
Centre, Southern Cross Austereo (Channel 7), Zip Print Darwin NT, 
Area9 and Darwin Motor Group / Suzuki.

Many of our general fundraisers need to be seen to be believed and 
this was certainly true of the Darwin Hash House Harriette’s and 
Harriers Fun Run.

On 30 October, 37 Darwin Hash House Harriette’s and Harriers ran, 
walked and rode along East Point Road in their red finery, through 
Fannie Bay, back to Lake Alexander to raise funds for the Cancer 
Council NT. NT Meats then sponsored the meat for the BBQ after the 
run.   
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Corporate 
partnerships.
Cancer Council develops partnerships with 
national companies to help us fund research and 

we've launched and grown innovative strategic 
partnerships with national partners, who provide not 
only financial support but also their reach, resources 
and expertise to help us achieve our objectives. 

In 2018-19: 

• 

feature various fundraising initiatives, including the launch 

dealerships.
• 

places Cancer Council posters on construction sites across 
Australia free of charge, helping to raise vital awareness of 
key prevention messages.

• 

various employee fundraising initiatives.

• 
first national charity partner, supporting fundraising 

events and placing donation points at stores across their 
network. 

• 

• 

have also received wonderful support from companies across 
Australia promoting the campaign to their employees. Our 

 

• 

merchandise to thousands of locations around Australia free 

and other fun activities to raise awareness and funds. 
• 

every sale to Cancer Council. Woolworths has raised over $1.2 

• 
Cancer Council for the tenth year running, selling Daffodil Day 
merchandise in over 1,000 newsagencies across Australia and 
taking the total funds raised during our partnership to nearly 

• 

through the partnership to more than $600,000.
• 

hundreds of thousands of dollars.
• 

• 
Rowing Australia who have supported Cancer Council for 
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Cancer Council NT has launched and grown 
innovative strategic partnerships with local corporates 
who provide not only financial support but also their 
reach, resources and expertise to help us achieve our 
objectives.  

2019 saw extensive engagement with corporate organisations 
and supporters across Darwin and the broader Northern Territory, 
including KPMG, Arthur Gallagher, Elders, Bendigo Bank, The Hilton, 
TIO, Power and Water, Tindal RAAF Base, Palmerston Hospital, and 
Framptons Real Estate. All these businesses provided active support 
for our events and fundraising, and we look forward to a continuation 
of these partnerships throughout 2020.

One of the many corporate bodies who support for Cancer Council 
NT is Framptons First National Real Estate in Alice Springs. For over 
17 years, since 2003, Framptons have been organising a Daffodil Day 
stall and barbeque, in the process raising important funds for Cancer 
Council NT. These funds assist in allowing the organisation to continue 
to provide vital cancer services to patients and their families across 
the Northern Territory. 

As a locally owned business, Framptons wanted to support a charity 
where the money raised stays in the Territory and supports people in 
Alice Springs. Staff member Andrea Doyle says that “the company is 
very much about locals supporting locals, which was our inspiration 
for deciding to support Daffodil Day and Cancer Council NT”. “The 
most enjoyable part of the day is that the whole team gets involved – it 
is great for team building while helping a worthwhile cause”.

The 2020 year will also see an increase in Cancer Council NT’s 
corporate supporter base, with prominent Darwin family-owned 
business Halikos signing a partnership agreement with the 
organisation to provide volunteers for our major events.
   
The support of corporate organisations plays a vital role in the 
ongoing financial success of Cancer Council NT.

Andrea also says that the community engagement is another 
important facet of the day, as there aren’t too many people who can 
say that they haven’t been touched by cancer in some way. 

While there is a lot of organising to do in the lead-up and taking a full 
day out of a busy week can put the pressure on, Andrea says that “it is 
great fun and the company gets a lot out of it”.

Asked to pick a particular moment that has stayed with her, Andrea 
made mention of the individual who would slip up quietly to put a 
hundred dollar note in the donation tin, with no fanfare or fuss, just 
knowing that they are helping. She also said that the continued 
support of other local businesses in donating so much of the product 
for the barbeque, and the strength of the entire community makes the 
event easy to keep doing. 

Framptons First National 
- Alice Springs

The most enjoyable 
part of the day is that 
the whole team gets 
involved – it is great 
for team building 
while helping a 
worthwhile cause

Cancer Council NT
Corporate 
Partnerships

New supporters
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KPMG

ZIP PRINT

AREA9

2019 was a year of review and the new Strategic Plan was integral to 
the process of review and implementation of the new Cancer Council 
NT Vision and Mission for the next 10-year period. 

KPMG staff worked closely with Cancer Council NT staff of at all levels, 
to ensure that the future strategy was patient focused and provided 
a model for expansion to develop Cancer Council NT services into 
the future. CCNT long term volunteers were also invited to engage 
with the development of the plan and advised of their appreciation 
for being included in the process. This strategy of networking with 
all levels of Cancer Council NT staff and volunteers has resulted in a 
robust Strategic Plan the reflects the vision and purpose of the Cancer 
Council NT into the future. 

ZIP Print has become not only a corporate sponsor, but corporate 
volunteer and fundraising group as well.  The ZIP Print crew have 
volunteered at Daffodil Day stalls, walked the night away at Relay for 
Life and continue to provide printing services throughout the 2019 
year.  In fact, all the Field of Hope Cards sending messages of hope 
to cancer patients and families all over the Northern Territory were 
designed and provided by Zip Print under their corporate partnership 
with Cancer Council NT.  They continue to be of great assistance to 
the Cancer Council NT with printing assistance for our SunSmart and 
Cancer prevention programs.  And as if all that’s not enough – they are 
a ton of fun as well! 

As part of the infrastructure review of the Cancer Council NT – Area9 
completed a full review and refurbishment of our IT systems.  The 
CCNT computer systems were based on old laptop computers sourced 
via the NT Government IT gift system. They operated using Windows 
7, with reduced Virus protection and Backup systems in place. The 
continued utilisation of these systems posed considerable IT data risk. 

So Area9 came to the rescue with a full review of the Cancer Council 
NT systems, installation of new computers, updated Microsoft 365 
and backup systems and ongoing help desk and system management.  
Our system is now much faster, easier to operate and works like a 
charm! 
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A&K Mechanical

Southern Cross Austereo (Channel 7) 

Lions Club – Casuarina Branch 

Charles Darwin University 
Student Placement Program

A&K Mechanical has been providing free mechanical servicing to 
the Cancer Council NT for many years.  The Cancer Council cars are 
serviced every six months with the guys from A&K Mechanical always 
on hand to check and repair when needed. 

Kim Menzies at Southern Cross Austereo is well known for giving 
back to community organisations and Southern Cross Austereo has 
not disappointed. The Cancer Council prevention and education 
advertising is regularly viewed on all channel 7 TV stations – assisting 
to spread the word on cancer prevention and advocating for cancer 
patients across the Northern Territory. 

The Lions Club has come on board as a partner in the SunSmart 
program. With new SunSmart equipment including a Skin Scanner 
and SunScreen Dispenser Stands – the Cancer Council NT, Cancer 
Prevention division is all set to provide sunscreen on tap and educate 
Territorians on the dangers of UV in the Territory.  Sunscreen 
dispensers are now in Darwin, Katherine and Alice Springs offices for 
continued protection at golf days, school sports days and of course 
the Lions annual Beer Can Regatta. 

In addition to our other Corporate Partnerships, Cancer Council NT 
has become a partner of Charles Darwin University providing student 
placements for Nursing and Social Services graduates. 

This partnership involves graduating nursing and social services 
student’s undertaking a four-week workplace placement program 
with the Cancer Council NT’s Darwin office. Cancer Council NT 
nursing and prevention staff provide practical hands on experience 
for graduating nurses, social workers, and allied health students, and 
encourages their involvement in cancer services in the future. This 
has been a very successful program for Charles Darwin University and 
Cancer Council NT with the partnership agreement continuing and 
expanding across Darwin and Alice Springs in the 2020 year. 
2020 will see this program come under the supervision of the 
Volunteer Coordinator, with students already locked in for the months 

of March, April, May and June 2020. The Student Placement Program 
builds on our existing relationship with the University and increases 
Cancer Council NT’s engagement with the community.
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Our Volunteers
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2019 was a year of great change for the Cancer Council NT 
volunteer program, both in the office and out in the community. 
Volunteers undertook a total of 4,119 hours work throughout the 
year across a diverse range of areas. 

Our volunteers were involved in many events around the Territory, 
including the Lions Beer Can Regatta, Brekkie in the Park, the 
Royal Darwin Show, the Real Estate Institute Charity Golf Day, 
Field of Hope, Arafura Games, selling tickets for our car raffle, 
Pink Ribbon Race Day, and the Deckchair Cinema fundraiser, as 
well as our major fundraisers Daffodil Day and Relay for Life. 

2019 also saw the Volunteer Coordinator actively involved in 
the building of partnerships in Katherine, with a particular focus 
on fundraising opportunities within the Tindal RAAF Base. In 
addition to this, volunteers in Katherine organised a golf day 
fundraiser in support of breast cancer research and held stalls for 
Daffodil Day. 

Volunteers in Alice Springs also organised stalls for Daffodil Day, 
with assistance from our corporate supporters at the Hilton and 
Framptons Real Estate. 

Events and fundraising weren’t the only areas where the 
volunteers were making a difference throughout 2019. There 
were also multiple office projects that took place, including the 
implementation of organisational policy, the writing of funding 
grants and review of web-based systems.  There was also the 
continuing of Cancer Council NT’s successful SunSmart program, 
where volunteers assisted the Health Promotions Coordinator 
in recruiting and engaging with schools around the importance 
of sun protection. Our volunteers bring their considerable skill to 
all these projects and have proven a significant resource to the 
Cancer Council NT.

Cancer Council NT 
Volunteers

In 2019 extensive work was undertaken on a Volunteer 
Engagement strategy aimed at providing even more support and 
incentives to our volunteers.

2020 will see the introduction of the volunteer engagement 
strategy, which will offer more incentives for existing volunteers, 
and encourage new volunteers to join the organisation. The 
strategy will incorporate social events, volunteer well-being 
activities and a bi-monthly newsletter. This newsletter will 
provide volunteers and corporate supporters with updates, 
stories and information on upcoming events, while celebrating 
the achievements and ongoing advocacy work of the 
organisation.

The Volunteer Engagement Strategy also introduces our 
volunteer service pin, which will acknowledge the ongoing efforts 
of many of our long-term volunteers, who’s countless hours in 
the office and the community have made an insurmountable 
contribution to the fundraising and advocacy work of Cancer 
Council NT.

With many plans and initiatives in place, 2020 is sure to be a busy 
and successful one for the volunteer team at Cancer Council NT.
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Cancer Council NT has over 100 active volunteers with some volunteering for special events like Daffodil Day, 
Relay for Life and those that assist behind the scenes with administrative and fundraising initiatives. Many 
volunteer for different reasons; sometimes a history of cancer touching their lives and sometimes just to give 
back to the community at retirement.  

Volunteers are the lifeblood of charities – without them we simply could not achieve the work that we do.  
Volunteering also gives back to the volunteer through a sense of achievement, purpose and sharing of skills 
and experience.  Volunteers make friends with their peers and are part of the fabric that makes the Cancer 
Council NT what it is today. 

Jill has been volunteering with Cancer Council NT since 2015, with her 
main involvement being in office administration and the organisation’s 
long-running SunSmart program.

Jill volunteers because she believes that ‘service is good for the soul’, and 
since retiring from the workforce, has had the opportunity to use some 
of her spare time to help her community.

Outside of volunteering, Jill enjoys making cards, playing piano and 
koto, reading, and always finds time for an afternoon nap. 

service is good for 
the soul

Chris has been a volunteer with Cancer Council NT since 2018 and is a 
regular driver in the organisation’s Transport to Treatment program, a vital 
service that sees volunteers transport cancer patients to and from their 
appointments.   Outside of his volunteering, Chris likes gardening and doing 
jigsaws.  

Chris volunteers because he cherishes the opportunity 
to assist those who are in need

Elsi has been volunteering with Cancer Council since 2012 and has been 
a regular in the office doing administration and reception work.  Elsi 
volunteers because now that she is retired, she has time to give back to 
the community. She chose Cancer Council NT because so many people 
have been touched by cancer, and Cancer Council supports them to 
cope during and after treatment.  When she was younger and more 
active, her favourite colour was red, but now she is retired, she prefers 
white, as white seems to say, ‘take it slow and enjoy’. 
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Finances
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Review and Align Mission Spend

2019 Results

Income 2019
Cancer Council NT fundraises most of its 
operational income every year and we receive 
grant income through a Department of 
Health, Service Agreement which assists the 
delivery of nursing support and prevention 
services to cancer patients across the 
Northern Territory.

Our income for 2019 was received through the 
following activities:

In collaboration with our long-term audit partner – Lowrys 
Accountant’s, the Cancer Council NT reviewed all financial policy, 
including financial governance, and re-aligned procedures to ensure 
best practice financial governance, risk management and allocation 
of staff and management responsibilities. 

Fraud & Dishonesty

In early 2019 CCNT revised and implemented new internal control 
mechanisms to address the potential for fraud and dishonesty. 
All money transfers, cheques or electronic payments require two 
signatories and a separation of powers has been achieved between 
the Finance Officer, Bookkeeper and Authoriser’s operational tasks. 
Access to financial IT systems has been separated so that neither the 
Finance Officer or Bookkeeper have access to bank account transfers 
or creditor electronic payment upload.  All electronic payment 
transfers are undertaken by two approved signatories.  The Finance 
Officer balances creditor monthly statements for payment and the 
CEO checks and authorises all creditors payment prior to completion. 
The Bookkeeper oversees the accounts reconciliations (including 
debtors, creditors and payroll) of the Finance Officer every month. CEO 
then uploads the ABA files for bank transfers.

Investment Strategy

A review of investments was undertaken with Investment Policy, 
Financial Management & Governance Policy and Financial Investment 
authority Policy all updated and approved by the Cancer Council NT 
Board in June 2019.

In addition to the review of policy and systems the following 
reimbursement practice is now in place:

Franking credits on Investments

CCNT also applied to the Australian Taxation Office for franking 
credits on dividend income to the value of $4,220. This will occur each 
year where appropriate.

Territorians give to the Cancer Council NT through attending our 
events, fundraising, direct donations or through our regular giving 
program.  Of the income received in 2019, over $1.25 million dollars 
was spent on Support Services and Prevention education and Health 
Promotion across the Northern Territory. 

The 2019 financial year involved considerable tidying up of reporting 
practice and process. The end of year anticipated Profit and Loss was 
a small profit of approximately $10,773, however once the Auditor 
had completed the 2019 Audit and the auditors book entries were 
implemented, the resultant book deficit of $79,782 was reported.

The following shows the auditors reallocation that occurred for the 
2019 year: 

1. A depreciation adjustment of $29,236 was allocated for the 2019 
year 

2. A book entry was completed of approximately $41,319 for a 
debtor which was treated incorrectly in the in-house accounting 
and was not receivable. 

3. A $20,000 grant which had been allocated to 2019 was 
attributable to 2020. 

In September 2019 Cancer Council NT transferred accounting systems 
from MYOB to Xero. This provided a saving in annual licencing fees 
under ‘charities licencing’ and increased capacity for reporting by 
department. As part of this transfer the general ledger was tidied and 
realigned which will allow more detailed analysis reporting in the 2020 
year.   
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Cancer Council is a globally-respected leader 
in funding and conducting cancer research 
that has played a key role in the significant 
progress of cancer prevention, treatment, 
and support.  

Thanks to our community of supporters, 
Cancer Council is the largest non-
government funder of cancer research in 
Australia, investing almost $250 million 
over the past five years alone. Stopping 
cancer starts with understanding it, so 

our investment extends across all cancers, 
and all stages of the cancer journey – from 
understanding cancer causes and prevention 
to saving and extending lives and supporting 
all people affected.

In 2018 our members, along with research 
partners, invested over $58.3 million in 
cancer research across Australia with 
every dollar contributing to vital discoveries 
that will bring forward the day we put a stop 
to cancer.

WHAT WE FUNDED:

BREAKING DOWN 
OUR SPEND IN

2018

$58.3 million

718 306 54

together with our research partners towards  
world-class cancer research.

Researchers Projects Institutions

We contributed over

We’re unlocking the answers  
to stopping cancer

You can find out more about how 
we invest our research dollars at 
impact.cancer.org.au/research

22
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The selection 
process for Cancer 
Council research 
grants is rigorous, 
transparent and 
highly competitive.

From among the thousands of projects we could fund,  
expert panels choose those which: 

• Have the most innovative ideas with the greatest potential promise to 
make the biggest difference.

• Come from research teams with the best chance of success both now and 
in the future.

• Are likely to significantly reduce the impact of cancer in one or more of the 
following aspects: prevention, diagnosis, treatment and support. 

Every day, Cancer Council funded researchers are unlocking vital answers to 
understanding cancer, to improve outcomes in cancer prevention, treatment 
and supportive care. 

Meet some of our 
Cancer Council funded 
researchers

Cancer Council funded researcher Professor Grant McArthur 
has dedicated both his medical and research career towards 
reducing the impact of melanoma on our community. He’s 
driven to not only increase survivorship and quality of life from 
melanoma, but to achieve a complete and lifelong cure from 
this cancer type. Find out more at bit.ly/curingmelanoma

Australia has been at the forefront of cervical cancer prevention 
for decades. Professor Karen Canfell, Director of the Cancer 
Research Division, Cancer Council NSW, and her team have 
shown we are now poised to be the first country in the world 
to eliminate cervical cancer as a public health problem. Find out 
more at bit.ly/cervicalcancerresearch

Through ground-breaking discoveries in the lab and in the clinic, 
Professor Clare Scott is working to improve treatment outcomes 
for one of the most deadly cancers affecting Australian women. 
With the support of Cancer Council, she is using cutting edge 
technology to develop better ways of finding and treating ovarian 
cancer. Find out more at bit.ly/outsmartingovariancancer

Professor Ross McKinnon is a world renowned cancer 
researcher who, after losing his wife to breast cancer in 2001, 
has dedicated his research career to improving the experiences 
of people undergoing cancer treatment. Find out more at  
bit.ly/improvingtreatmentexperience

Find these stories and more information at 
bit.ly/meetourresearchers
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The way forward.

BUILD A STRONG FOUNDATION
(2019 – 2021)

LEVERAGE OUR INVESTMENT
(2021 – 2024)

EXPAND OUR REACH
(2024 – 2030)

1. Awareness & 
prevention

– Enhance engagement with targeted CCA programs.
– Establish relationships with NT-organisations 

through which awareness and prevention messaging 
can be distributed to a wide audience.

– Expand delivery of messaging to include schools, 
Aboriginal health organisations and corporate 
sponsors.

– Expand engagement with CCA programs.
– Leverage digital technology to deliver messaging,

and link to events.
– Embed delivery of health messaging into Aboriginal 

health organisations and ongoing work with 
corporate sponsors.

– Deliver messaging to all NT schools.

– Offer a full suite of CCA programs.
– Establish program for generational change in three

targeted Aboriginal communities.

2. Support services – Enhance the efficiency with which patient transport 
services are delivered.

– Enhance the efficiency with which all patient 
services are delivered through My Health Record.

– Continued enhancement to efficiency of delivery of 
patient transport services.

– Expand services to Gove.

– Expand geographical reach for support services to 
targeted remote communities.

3. Advocacy & 
research

– Leverage CCA advocacy material (with local overlay 
as available and relevant), and established networks 
for advocacy campaigns.

– Support national and Territory-based research in the
Territory.

– Continue focus on advocacy for social, health and
policy change.

– Continue support for all Territory-based, cancer-
related research projects.

4. Brand 
enhancement

– Execute multi-year corporate sponsorships for new
suite of  local Cancer Council NT events.

– Expand engagement with younger demographic.
– Invest in branding and messaging appropriate for 

Aboriginal community engagement.

– Execute plans for Aboriginal community 
engagement.

5. Resourcing

– Establish a full suite of complimentary therapies and 
a Survivorship Program.

– Expand services to Alice Springs and Katherine.

– Enhance engagement with CCA and build networks
for advocacy activities.

– Identify research activities planned for the Northern
Territory and build networks with key research 
organisations.

– Engage with CCA to advocate for a range of new 
brand resources to promote Cancer Council NT 
appropriately for NT context.

– Develop and implement an evaluation framework for 
events.

– Establish new relationships to provide longevity and 
sustainability in donation and sponsorship base.

– Execute multi-year corporate sponsorships for 
national Cancer Council events.

– Develop a risk register.

– Investment in ICT hardware and software to 
maximise efficiency.

– Maximise efficiency of staff and volunteers through 
a co-ordinated approach to managing resources 
for maximum output and engagement.

– Recruitment of nurses to deliver services in 
Katherine and Alice Springs, including securing of 
budget to pay ongoing.

– Establish systems for large monetary and in-kind
donation support, including sponsorships and 
bequests.

– Expand team capacity and capability to deliver 
strategic objectives.

– Explore innovative models for generating economies 
of scale.

– Recruit to facilitate expansion CCNT activities to 
targeted Aboriginal communities.

BUILD A STRONG FOUNDATION
(2019 – 2021)

LEVERAGE OUR INVESTMENT
(2021 – 2024)

EXPAND OUR REACH
(2024 – 2030)

1. Awareness & 
prevention

– Enhance engagement with targeted CCA programs.
– Establish relationships with NT-organisations 

through which awareness and prevention messaging 
can be distributed to a wide audience.

– Expand delivery of messaging to include schools, 
Aboriginal health organisations and corporate 
sponsors.

– Expand engagement with CCA programs.
– Leverage digital technology to deliver messaging,

and link to events.
– Embed delivery of health messaging into Aboriginal 

health organisations and ongoing work with 
corporate sponsors.

– Deliver messaging to all NT schools.

– Offer a full suite of CCA programs.
– Establish program for generational change in three

targeted Aboriginal communities.

2. Support services – Enhance the efficiency with which patient transport 
services are delivered.

– Enhance the efficiency with which all patient 
services are delivered through My Health Record.

– Continued enhancement to efficiency of delivery of 
patient transport services.

– Expand services to Gove.

– Expand geographical reach for support services to 
targeted remote communities.

3. Advocacy & 
research

– Leverage CCA advocacy material (with local overlay 
as available and relevant), and established networks 
for advocacy campaigns.

– Support national and Territory-based research in the
Territory.

– Continue focus on advocacy for social, health and
policy change.

– Continue support for all Territory-based, cancer-
related research projects.

4. Brand 
enhancement

– Execute multi-year corporate sponsorships for new
suite of  local Cancer Council NT events.

– Expand engagement with younger demographic.
– Invest in branding and messaging appropriate for 

Aboriginal community engagement.

– Execute plans for Aboriginal community 
engagement.

5. Resourcing

– Establish a full suite of complimentary therapies and 
a Survivorship Program.

– Expand services to Alice Springs and Katherine.

– Enhance engagement with CCA and build networks
for advocacy activities.

– Identify research activities planned for the Northern
Territory and build networks with key research 
organisations.

– Engage with CCA to advocate for a range of new 
brand resources to promote Cancer Council NT 
appropriately for NT context.

– Develop and implement an evaluation framework for 
events.

– Establish new relationships to provide longevity and 
sustainability in donation and sponsorship base.

– Execute multi-year corporate sponsorships for 
national Cancer Council events.

– Develop a risk register.

– Investment in ICT hardware and software to 
maximise efficiency.

– Maximise efficiency of staff and volunteers through 
a co-ordinated approach to managing resources 
for maximum output and engagement.

– Recruitment of nurses to deliver services in 
Katherine and Alice Springs, including securing of 
budget to pay ongoing.

– Establish systems for large monetary and in-kind
donation support, including sponsorships and 
bequests.

– Expand team capacity and capability to deliver 
strategic objectives.

– Explore innovative models for generating economies 
of scale.

– Recruit to facilitate expansion CCNT activities to 
targeted Aboriginal communities.

• Enhance national CCA programs.

• Establish relationships with NT organisations through which awareness and 
prevention messaging can be distributed to a wide audience.

• Expand delivery of messaging to include schools, Aboriginal health 
organisations and corporate sponsors.

BUILD A STRONG FOUNDATION
(2019 – 2021)

LEVERAGE OUR INVESTMENT
(2021 – 2024)

EXPAND OUR REACH
(2024 – 2030)

1. Awareness & 
prevention

– Enhance engagement with targeted CCA programs.
– Establish relationships with NT-organisations 

through which awareness and prevention messaging 
can be distributed to a wide audience.

– Expand delivery of messaging to include schools, 
Aboriginal health organisations and corporate 
sponsors.

– Expand engagement with CCA programs.
– Leverage digital technology to deliver messaging,

and link to events.
– Embed delivery of health messaging into Aboriginal 

health organisations and ongoing work with 
corporate sponsors.

– Deliver messaging to all NT schools.

– Offer a full suite of CCA programs.
– Establish program for generational change in three

targeted Aboriginal communities.

2. Support services – Enhance the efficiency with which patient transport 
services are delivered.

– Enhance the efficiency with which all patient 
services are delivered through My Health Record.

– Continued enhancement to efficiency of delivery of 
patient transport services.

– Expand services to Gove.

– Expand geographical reach for support services to 
targeted remote communities.

3. Advocacy & 
research

– Leverage CCA advocacy material (with local overlay 
as available and relevant), and established networks 
for advocacy campaigns.

– Support national and Territory-based research in the
Territory.

– Continue focus on advocacy for social, health and
policy change.

– Continue support for all Territory-based, cancer-
related research projects.

4. Brand 
enhancement

– Execute multi-year corporate sponsorships for new
suite of  local Cancer Council NT events.

– Expand engagement with younger demographic.
– Invest in branding and messaging appropriate for 

Aboriginal community engagement.

– Execute plans for Aboriginal community 
engagement.

5. Resourcing

– Establish a full suite of complimentary therapies and 
a Survivorship Program.

– Expand services to Alice Springs and Katherine.

– Enhance engagement with CCA and build networks
for advocacy activities.

– Identify research activities planned for the Northern
Territory and build networks with key research 
organisations.

– Engage with CCA to advocate for a range of new 
brand resources to promote Cancer Council NT 
appropriately for NT context.

– Develop and implement an evaluation framework for 
events.

– Establish new relationships to provide longevity and 
sustainability in donation and sponsorship base.

– Execute multi-year corporate sponsorships for 
national Cancer Council events.

– Develop a risk register.

– Investment in ICT hardware and software to 
maximise efficiency.

– Maximise efficiency of staff and volunteers through 
a co-ordinated approach to managing resources 
for maximum output and engagement.

– Recruitment of nurses to deliver services in 
Katherine and Alice Springs, including securing of 
budget to pay ongoing.

– Establish systems for large monetary and in-kind
donation support, including sponsorships and 
bequests.

– Expand team capacity and capability to deliver 
strategic objectives.

– Explore innovative models for generating economies 
of scale.

– Recruit to facilitate expansion CCNT activities to 
targeted Aboriginal communities.

• Enhance the efficiency with which patient transport services are delivered.

• Establish a full suite of complementary therapies and a Survivorship Program.

• Expand services to Alice Springs and Katherine.

BUILD A STRONG FOUNDATION
(2019 – 2021)

LEVERAGE OUR INVESTMENT
(2021 – 2024)

EXPAND OUR REACH
(2024 – 2030)

1. Awareness & 
prevention

– Enhance engagement with targeted CCA programs.
– Establish relationships with NT-organisations 

through which awareness and prevention messaging 
can be distributed to a wide audience.

– Expand delivery of messaging to include schools, 
Aboriginal health organisations and corporate 
sponsors.

– Expand engagement with CCA programs.
– Leverage digital technology to deliver messaging,

and link to events.
– Embed delivery of health messaging into Aboriginal 

health organisations and ongoing work with 
corporate sponsors.

– Deliver messaging to all NT schools.

– Offer a full suite of CCA programs.
– Establish program for generational change in three

targeted Aboriginal communities.

2. Support services – Enhance the efficiency with which patient transport 
services are delivered.

– Enhance the efficiency with which all patient 
services are delivered through My Health Record.

– Continued enhancement to efficiency of delivery of 
patient transport services.

– Expand services to Gove.

– Expand geographical reach for support services to 
targeted remote communities.

3. Advocacy & 
research

– Leverage CCA advocacy material (with local overlay 
as available and relevant), and established networks 
for advocacy campaigns.

– Support national and Territory-based research in the
Territory.

– Continue focus on advocacy for social, health and
policy change.

– Continue support for all Territory-based, cancer-
related research projects.

4. Brand 
enhancement

– Execute multi-year corporate sponsorships for new
suite of  local Cancer Council NT events.

– Expand engagement with younger demographic.
– Invest in branding and messaging appropriate for 

Aboriginal community engagement.

– Execute plans for Aboriginal community 
engagement.

5. Resourcing

– Establish a full suite of complimentary therapies and 
a Survivorship Program.

– Expand services to Alice Springs and Katherine.

– Enhance engagement with CCA and build networks
for advocacy activities.

– Identify research activities planned for the Northern
Territory and build networks with key research 
organisations.

– Engage with CCA to advocate for a range of new 
brand resources to promote Cancer Council NT 
appropriately for NT context.

– Develop and implement an evaluation framework for 
events.

– Establish new relationships to provide longevity and 
sustainability in donation and sponsorship base.

– Execute multi-year corporate sponsorships for 
national Cancer Council events.

– Develop a risk register.

– Investment in ICT hardware and software to 
maximise efficiency.

– Maximise efficiency of staff and volunteers through 
a co-ordinated approach to managing resources 
for maximum output and engagement.

– Recruitment of nurses to deliver services in 
Katherine and Alice Springs, including securing of 
budget to pay ongoing.

– Establish systems for large monetary and in-kind
donation support, including sponsorships and 
bequests.

– Expand team capacity and capability to deliver 
strategic objectives.

– Explore innovative models for generating economies 
of scale.

– Recruit to facilitate expansion CCNT activities to 
targeted Aboriginal communities.

• Build networks for advocacy activities.

• Identify research activities planned for the Northern Territory and build 
networks with key research organisations.

BUILD A STRONG FOUNDATION
(2019 – 2021)

LEVERAGE OUR INVESTMENT
(2021 – 2024)

EXPAND OUR REACH
(2024 – 2030)

1. Awareness & 
prevention

– Enhance engagement with targeted CCA programs.
– Establish relationships with NT-organisations 

through which awareness and prevention messaging 
can be distributed to a wide audience.

– Expand delivery of messaging to include schools, 
Aboriginal health organisations and corporate 
sponsors.

– Expand engagement with CCA programs.
– Leverage digital technology to deliver messaging,

and link to events.
– Embed delivery of health messaging into Aboriginal 

health organisations and ongoing work with 
corporate sponsors.

– Deliver messaging to all NT schools.

– Offer a full suite of CCA programs.
– Establish program for generational change in three

targeted Aboriginal communities.

2. Support services – Enhance the efficiency with which patient transport 
services are delivered.

– Enhance the efficiency with which all patient 
services are delivered through My Health Record.

– Continued enhancement to efficiency of delivery of 
patient transport services.

– Expand services to Gove.

– Expand geographical reach for support services to 
targeted remote communities.

3. Advocacy & 
research

– Leverage CCA advocacy material (with local overlay 
as available and relevant), and established networks 
for advocacy campaigns.

– Support national and Territory-based research in the
Territory.

– Continue focus on advocacy for social, health and
policy change.

– Continue support for all Territory-based, cancer-
related research projects.

4. Brand 
enhancement

– Execute multi-year corporate sponsorships for new
suite of  local Cancer Council NT events.

– Expand engagement with younger demographic.
– Invest in branding and messaging appropriate for 

Aboriginal community engagement.

– Execute plans for Aboriginal community 
engagement.

5. Resourcing

– Establish a full suite of complimentary therapies and 
a Survivorship Program.

– Expand services to Alice Springs and Katherine.

– Enhance engagement with CCA and build networks
for advocacy activities.

– Identify research activities planned for the Northern
Territory and build networks with key research 
organisations.

– Engage with CCA to advocate for a range of new 
brand resources to promote Cancer Council NT 
appropriately for NT context.

– Develop and implement an evaluation framework for 
events.

– Establish new relationships to provide longevity and 
sustainability in donation and sponsorship base.

– Execute multi-year corporate sponsorships for 
national Cancer Council events.

– Develop a risk register.

– Investment in ICT hardware and software to 
maximise efficiency.

– Maximise efficiency of staff and volunteers through 
a co-ordinated approach to managing resources 
for maximum output and engagement.

– Recruitment of nurses to deliver services in 
Katherine and Alice Springs, including securing of 
budget to pay ongoing.

– Establish systems for large monetary and in-kind
donation support, including sponsorships and 
bequests.

– Expand team capacity and capability to deliver 
strategic objectives.

– Explore innovative models for generating economies 
of scale.

– Recruit to facilitate expansion CCNT activities to 
targeted Aboriginal communities.

• Develop a range of new brand resources to promote Cancer Council NT 
appropriate for NT context.

• Develop and implement an evaluation framework for events.

• Establish new relationships to provide longevity and sustainability in donation 
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BUILD A STRONG FOUNDATION
(2019 – 2021)

LEVERAGE OUR INVESTMENT
(2021 – 2024)

EXPAND OUR REACH
(2024 – 2030)

1. Awareness & 
prevention

– Enhance engagement with targeted CCA programs.
– Establish relationships with NT-organisations 

through which awareness and prevention messaging 
can be distributed to a wide audience.

– Expand delivery of messaging to include schools, 
Aboriginal health organisations and corporate 
sponsors.

– Expand engagement with CCA programs.
– Leverage digital technology to deliver messaging,

and link to events.
– Embed delivery of health messaging into Aboriginal 

health organisations and ongoing work with 
corporate sponsors.

– Deliver messaging to all NT schools.

– Offer a full suite of CCA programs.
– Establish program for generational change in three

targeted Aboriginal communities.

2. Support services – Enhance the efficiency with which patient transport 
services are delivered.

– Enhance the efficiency with which all patient 
services are delivered through My Health Record.

– Continued enhancement to efficiency of delivery of 
patient transport services.

– Expand services to Gove.

– Expand geographical reach for support services to 
targeted remote communities.

3. Advocacy & 
research

– Leverage CCA advocacy material (with local overlay 
as available and relevant), and established networks 
for advocacy campaigns.

– Support national and Territory-based research in the
Territory.

– Continue focus on advocacy for social, health and
policy change.

– Continue support for all Territory-based, cancer-
related research projects.

4. Brand 
enhancement

– Execute multi-year corporate sponsorships for new
suite of  local Cancer Council NT events.

– Expand engagement with younger demographic.
– Invest in branding and messaging appropriate for 

Aboriginal community engagement.

– Execute plans for Aboriginal community 
engagement.

5. Resourcing

– Establish a full suite of complimentary therapies and 
a Survivorship Program.

– Expand services to Alice Springs and Katherine.

– Enhance engagement with CCA and build networks
for advocacy activities.

– Identify research activities planned for the Northern
Territory and build networks with key research 
organisations.

– Engage with CCA to advocate for a range of new 
brand resources to promote Cancer Council NT 
appropriately for NT context.

– Develop and implement an evaluation framework for 
events.

– Establish new relationships to provide longevity and 
sustainability in donation and sponsorship base.

– Execute multi-year corporate sponsorships for 
national Cancer Council events.

– Develop a risk register.

– Investment in ICT hardware and software to 
maximise efficiency.

– Maximise efficiency of staff and volunteers through 
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1. Awareness & 
Prevention.

3. Advocacy & 
Research.

5. Resourcing.

4. Brand 
Enhancement.

2. Support 
Services.
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1. Awareness & prevention
Strategic objective: To raise awareness of cancer and empower Territorians to reduce their cancer risk.

BUILD A STRONG FOUNDATION
(2019 – 2021)

LEVERAGE OUR INVESTMENT
(2021 – 2024)

EXPAND OUR REACH
(2024 – 2030)

Strategic initiatives

– Engage with CCA prevention and awareness 
discussions in priority prevention and 
awareness areas for the Northern Territory, 
including Sun Smart Program, Quit Smoking 
Program and Undernourishment and Obesity 
Program.

– Establish relationships with NT-based 
organisations through which awareness and 
prevention messages can be delivered 
(schools, health service providers, government 
and corporate workplaces).

– Expand prevention and awareness activities 
to include two additional focus areas based 
on CCA’s national framework, including 
Alcohol and XXX.

– Expand prevention and awareness activities in 
schools.

– Expand prevention and awareness messaging
in schools to include exercise and physical 
activity.

– Expand relationships with NT-based 
organisations through which awareness and
prevention messages can be delivered to 
include key Aboriginal health organisations, 
and corporate sponsors.

– Utilise technology to enhance prevention and
awareness messaging by linking materials to 
events and campaigns.

– Expand prevention and awareness activities 
to include all focus areas as defined under 
CCA’s national framework.

– Continue to work with the Northern Territory 
Department of Education and private schools 
to deliver prevention and awareness 
messages across all schools in the NT.

– Focus on delivery of prevention and 
awareness messages for generational change
in targeted Aboriginal communities with well 
established, education and health service 
facilities with a strong record for repeat 
visitation and attendance.

Key performance indicators

– Maintain a presence (through cancer 
awareness and prevention materials) at 3 
networked GP services across the Northern 
Territory.

– Prevention and awareness activities (linked to
brand enhancement) delivered in 3 
Government schools.

– Corporate sponsor participation in prevention 
and awareness messaging.

– Maintain a presence (through cancer 
awareness and prevention materials) at 3 
networked Aboriginal health organisations 
across the Territory.

– Cancer prevention and awareness programs 
delivered through all Northern Territory 
schools.

– Corporate sponsor participation in prevention 
and awareness messaging.

– Full suite of CCA prevention and awareness 
messages delivered in the Northern Territory.

– Cancer prevention and awareness programs 
delivered in 3 targeted Aboriginal 
communities.
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organisations through which awareness and 
prevention messages can be delivered 
(schools, health service providers, government 
and corporate workplaces).

– Expand prevention and awareness activities 
to include two additional focus areas based 
on CCA’s national framework, including 
Alcohol and XXX.

– Expand prevention and awareness activities in 
schools.

– Expand prevention and awareness messaging
in schools to include exercise and physical 
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organisations through which awareness and
prevention messages can be delivered to 
include key Aboriginal health organisations, 
and corporate sponsors.

– Utilise technology to enhance prevention and
awareness messaging by linking materials to 
events and campaigns.

– Expand prevention and awareness activities 
to include all focus areas as defined under 
CCA’s national framework.

– Continue to work with the Northern Territory 
Department of Education and private schools 
to deliver prevention and awareness 
messages across all schools in the NT.

– Focus on delivery of prevention and 
awareness messages for generational change
in targeted Aboriginal communities with well 
established, education and health service 
facilities with a strong record for repeat 
visitation and attendance.

Key performance indicators

– Maintain a presence (through cancer 
awareness and prevention materials) at 3 
networked GP services across the Northern 
Territory.

– Prevention and awareness activities (linked to
brand enhancement) delivered in 3 
Government schools.

– Corporate sponsor participation in prevention 
and awareness messaging.

– Maintain a presence (through cancer 
awareness and prevention materials) at 3 
networked Aboriginal health organisations 
across the Territory.

– Cancer prevention and awareness programs 
delivered through all Northern Territory 
schools.

– Corporate sponsor participation in prevention 
and awareness messaging.

– Full suite of CCA prevention and awareness 
messages delivered in the Northern Territory.

– Cancer prevention and awareness programs 
delivered in 3 targeted Aboriginal 
communities.

• Build on priority prevention and awareness areas for the 
Northern Territory, including Sun Smart Program, Quit Smoking 
Program, nutrition and Obesity Program.

• Establish relationships with NT-based organisations through 
which awareness and prevention messages can be delivered 
(schools, health service providers, government and corporate 
workplaces).

• Engage with CCA advocacy discussions and material to develop 
and engage in local advocacy for Territorians.

• Identify and build key relationships for advocacy messaging at a 
Territory level, including Ministers and Chief Executive Officers of 
key Northern Territory Government Portfolios and Departments 
(Health, Education, Chief Minister).

• Identify research activities underway and proposed for the 
Northern Territory.

• Establish working relationships with researchers, both internal (to 
Cancer Council nationally) and external.

• Invest in information and communication technology (ICT) 
hardware and software to automate repetitive processes 
and maximise the efficiency of staff and volunteers, including 
integration of data into a Client Management System.

• Review and update information storage systems, policies and 
procedures.

• Develop a volunteer optimisation strategy, including 
identification of demographic and skills mix required for 
volunteer base, review of existing volunteers and planning future 
volunteer recruitment.

• Update human resources policies and procedures to pave the way 
for volunteers to be treated the same as permanent staff.

• Invest in relevant training for volunteers and permanent staff.

• Leverage partnership with CDU (graduate program) to deliver 
a full suite of complementary therapies, including Massage, 
Meditation, Music and Exercise.

• Establish a Survivorship Program.
• Provide open information about the way services are delivered to 

manage patient expectations and create enhanced respect for 
the services provided.

• Enhance the efficiency through which patient transport services 
are delivered through use of digital applications to remind 
patients of transfer service bookings and co-ordinate driver 
bookings.

• Explore innovative and engaging ways to reach a younger 
demographic.

• Leverage new CCA brand material and participate in ongoing 
CCA brand discussions to advocate for stronger brand alignment 
with the NT context.

• Partner with well-known and well-connected Territorians as 
event ambassadors.

• Enhance digital presence for promotion of events and campaigns, 
and to raise awareness and provide information for prevention of 
cancer.

• Establish and implement an objective framework for event 
evaluation.

• Establish relationships with NT schools to leverage awareness 
and prevention activities for fundraising.

• Establish a comprehensive risk register, and risk mitigation 
strategies.

Build a Strong Foundation 
(2019-2021)
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Thank  
you.

 
of the community to continue our  

education programs, and support the thousands of Australians 

But our work isn’t done yet.

It is estimated that in 2019 alone, 145,000 Australians were 
diagnosed with cancer and we know that at least one in three 

 through lifestyle changes.

Whilst we’ve seen significant progress overall in Australian cancer 
survival rates, we mustn’t forget the work we need to do to improve 
the equality of cancer outcomes for all Australians affected.

We need to close this gap in cancer outcomes and we won’t stop until 
we’ve dramatically reduced the significant impact cancer has on 

Thank you for your continued support. 
Together, we can put a stop to cancer.

significant impact cancer has on 

member of our community
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13 11 20

cancer.org.au

For information or support call

If you're looking for information, support or 
services offered in your area, call us on 13 11 20 
or visit your local Cancer Council website.

NT

nt.cancer.org.au

(08) 8944 1800
If you’re looking for information, support or 
services offered, call us on (08) 8944 1800 or 
visit our website.


